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Up  to  December  i,  1937,  3581  doctors  had  clipped  coupons 
and  6093  other  doctors  had  mailed  letters  and  postcards 
(total,  9674)  requesting  sets  of  abstract  cards  advertised  by 
the  American  Can  Company  in  medical  and  dental  pub¬ 
lications.  This  set  of  file  cards  was  compiled  from  published 
reports  of  scientific  nutritional  research  by  recognized  author¬ 
ities  studying  essential  food  requirements  and  the  nutritive 
contents  of  specific  canned  foods. 

Canco  is  winning  consumer  confidence  in  canned  foods 
through  such  key  people  as  doctors,  dentists  and  dieticians. 
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THIS  IS  THE  LOCK-SEAM  BODY-MAKER  FOR  THE  CAMEROH 
300 -PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


I,  Faulty  blank  is  quickly  removed  while  solder¬ 
ing  attachment  is  automatically  cleared. 

2a  Flux  is  applied  before  seam  is  formed,  through 
means  of  constant  level  flux  pots. 


3a  Automatic  solenoid-operated  brake  stops  ma¬ 
chine  in  1/10  second. 

4a  Water  cooled  external  solder  horn  for  litho¬ 
graphed,  enamel  lined  cans. 


OJfveAt  ^exiJtwveA  cVve.  indiuiiduxdti^  deicAlAed  in  iPi£>  ^(Mcywmq.  edUionl: 

4a  Solderins  Attachments  were  first  built  with  an  inside  horn.  The  cans  were  conveyed 
over  this  bar  through  the  side-seam  soldering,  wiping  and  cooling  operations. 

The  outside  horn,  on  which  the  can  slides  on  its  exterior,  was  then  produced  for  en¬ 
amel-lined  cans.  This  was  because  of  the  danger  of  scratching  the  inside  enamel. 

The  danger  of  hot  contact  between  the  horn  and  exterior  of  lithographed  cans  was  then 
also  avoided  by  passing  cold  water  through  the  horn. 

Thus,  the  outside,  water-cooled  horn  meets  the  needs  of  lithographed 

or  enamel-lined  cans. 
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_ j  America  may  well  be  proud^ 

of  her  canners.  For  they  take 
Nature's  garden  products  at  the  peak  of  their  perfection,  can 
them  right  on  the  ground,  and  preserve  their  summer  fresh¬ 
ness  and  quality  throughout  the  long  barren  days  of  winter. 
This  -is  a  boon  to  farmers,  because  it  brings  the  market  for 
quantity  production  right  to  their  doors,  and  a  boon  to  con¬ 
sumers  who  get  garden-fresh,  scientifically  canned,  top- 
quality  foods  the  year  'round. 

And  we  of  Food  Machinery  Corporation  take  an  honest 
pride  in  the  part  Sprague-Sells  equipment  plays  in  enabling 
the  canners  to  provide  this  priceless  service  to  humanity. 


FOOD  MACHINERY  CORPORATION 


P\  HOOPESTON,  ILLINOIS 


TELEPHONE  HOOPESTON  123 


fatuze  [jETS it  tliete  ^ 

CANNERS  and  5-5  EQUIPMENT 

KEEP  it  tkete  ^ 


FOOD  MACHINERY  CORPORATION  B-300-T 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  us  your  fully  illustrated  General  Catalog. 
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Expect  and  get 
this  Complete  Service 
when  you  buy  Cans 


Now  it  is  more  important  than  ever  for  canners 
to  be  sure  that  the  cans  they  buy  are  backed  up 
by  dependable  service  to  meet  every  emergency. 

Continental  through  its  32  years  of  experi¬ 
ence  has  the  man-power,  facilities  and  resources 
to  render  quickly  every  possible  service  for  its 
customers — permitting  them  to  concentrate  on 
getting  in  the  crops,  canning  them  and  selling 
the  packs. 

Most  important.  Continental  offers  the  high¬ 
est  quality  cans,  developed  by  men  who  have  de¬ 
voted  their  entire  lives  to  making  better  seams, 
better  coatings  and  better  enamels. 

Closing  machines,  designed  and  built  in 
Continental’s  own  machine  shops,  are  availa¬ 
ble  in  types  and  sizes  for  every  cannery  need. 

And  Continental’s  closing  machine  men,  lo¬ 
cated  right  in  the  heart  of  packing  activities,  are 
available  any  time  of  the  day  or  night,  quickly. 


When  unusual  problems  in  canning  arise  —  quick 
research  service  often  may  mean  the  difference 
between  profit  and  loss.  In  Continental’s  Labo¬ 
ratories  a  large  group  of  specialists  are  available 
to  render  immediate  assistance — men  backed  up 
by  a  wealth  of  practical  experience  gained  in  help¬ 
ing  canners  all  over  the  country. 

Continental’s  many  factories  and  warehouses 
located  at  convenient  points  assure  the  quick 
replenishing  of  depleted  can  stocks  during  peak 
periods — a  factor  relieving  you  of  worry  during 
times  of  sectional  distress.  Also  getting  the  cans 
on  your  siding  the  quickest  and  cheapest  way,  is 
still  another  matter,  one  in  which  our  Traffic 
Department  excels. 

Guard  as  you  will  against  unexpected  develop¬ 
ments  and  emergencies,  there  will  come  a  time 
when  you’ll  need  help  and  need  it  quickly — that’s 
when  you’ll  be  glad  you’re  a  Continental  customer. 


Continental  Can  Company 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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The  BUSINESS  and  MARKET  JOURNAL  of  the  CANNED  FOODS  INDUSTRY 


EDITORIALS 

This  is  the  industry’s  big  week — on  to  Chicago! 
And  we  predict  it  will  be  a  “full”  week — of  good 
business. 

♦  *  ♦ 

Crowded  out  of  last  week’s  big  issue  was  a  splendid 
article  from  the  pen,  and  experience,  of  one  of  the 
industry’s  oldest  canners,  Mr.  F.  A.  Torsch,  The  Torsch 
Canning  Company,  Baltimore,  on  this  all  important 
subject  of  Contracts.  We  are  giving  it  to  you  in  this 
issue,  and  we  hope  you  will  take  it  before  the  Conven¬ 
tion.  Canners  and  buyers  alike  are  interested,  and  we 
predict,  will  favor  Mr.  Torsch’s  suggestion. 

*  *  * 

And  there  was  another  very  excellent  suggestion  of 
interest  and  value  to  every  canner,  this  time  from  a 
distributor  who  has  shown  his  knowledge  of,  and  in¬ 
terest  in,  canned  foods,  Mr.  George  P.  Thompson, 
President  Wholesale  Grocers  Association  of  New 
Orleans,  La.,  and  the  advocate  of  printing  on  the  labels, 
in  large  easily  read  type,  the  fact  that  the  goods  have 
been  cooked — on  such  products,  of  course,  where 
further  cooking  was  likely. 

Below  we  give  you  Mr.  Thompson’s  reaction,  and  we 
advise  a  careful  reading  and  due  thought  upon  this. 
Ultimately  you  will  have  to  come  to  it.  In  fact  only 
this  week  a  member  of  the  industry  talked  as  if  he 
believed  that  the  canners  of  unadvertised  brands  would 
either  have  to  bestir  themselves  into  active  sales  cam¬ 
paigns,  and  improve  marketing  means  of  all  kinds,  or 
become  mere  superintendents  for  distributors  through 
the  sale  of  their  outputs  for  buyers’  labels  only.  The 
industry  has  been  growing  tremenduously,  as  the 
statistics  of  the  packs  and  the  distribution  clearly  show, 
but  the  cream  is  being  skimmed,  as  it  of  right  should  be 
skimmed,  by  the  producers  of  advertised  brands.  The 
mass  of  so  called  small  canners  see  that  but  go  steadily 
on  their  accustomed  way,  in  the  hope  that  something 
will  turn  up  to  make  them  a  good  profit,  and  they  grow 
poorer  and  poorer  while  they  wait.  Even  the  fact  that 
they  can  sell  part,  or  much  of  their  own  pack  to  be  used 
under  some  of  these  highly  popular,  well  advertised 
brands,  does  not  seem  to  awaken  their  consciousness; 
certainly  does  not  stir  them  into  action,  nor  into  any 
desire  to  obtain  for  themselves  the  part  of  the  market 
that  their  goods  supply  under  the  other  fellow’s  labels. 
They  will  tell  you  that  they  cannot  afford  to  put  on  a 
sales-campaign,  yet  the  cut  in  price  they  take  on  their 
goods,  sold  to  these  advertisers  and  others,  is  probably 


double  or  triple  what  the  cost  of  a  small  but  well  con¬ 
ducted,  strictly  localized  campaign  would  be. 

Read  Mr.  Thompson’s  article  and  take  courage  from 
what  has  been  done,  and  which  can  be  done  with 
other  items,  and  see  how  a  group  of  fellow  canners 
overcame  the  feeling  they  first  had,  and  their  repug¬ 
nance,  towards  putting  up  any  amount  per  case — be¬ 
cause  they  did  not  believe  it  would  work  (pay)  ;  would 
listen  to  no  one’s  advice,  but  did  learn  from  actual 
experience.  Here  it  is : 

“I  was  wondering  why  some  canners  do  not  get  together  in 
a  constructive  way  to  do  something  toward  helping  themselves, 
and  the  distributor,  move  more  canned  foods,  at  a  profit — not  the 
old  method  route  (cut  prices)  to  move  surplusses,  specially  when 
they  have  before  them  the  current  and  past  activities  of  the 
salmon  packers — they  increasing  their  sales  during  last  pack 
year  by  2,500,000  cases. 

“Their  president  declared  that  the  Salmon  industry  looked 
upon  its  advertising  appropriations  as  insurance,  and  a  neces¬ 
sary  cost  of  doing  business.  Can  we  find  a  better  example  of 
the  necessity  of  doing  something  toward  building  industry?  If 
there  is  an  excess  pack  of  corn  or  peas  or  any  other  commodity, 
why  not  pattern  after  those  who  have  progressed,  who  have  been 
so  successful  in  helping  the  distributors?  Why  sit  by  and  be 
satisfied  with  the  ordinary  trends? 

Every  can  of  good  merchandise  can  be  made  to  work,  if  those 
who  produce  it  will  do  their  share.  Interferences  by  outside 
agencies  thru  unnatural  methods  are  not  and  will  not  move  goods 
— those  untried  methods  only  tend  towards  further  depressing 
the  industry  and  distribution. 

“When  I  learned  the  Salmon  packers  had  increased  their 
advertising  budget  for  1938  $600,000.00,  I  thought  I  would 
inquire  of  several  large  canners  (corn)  what  they  thought  of 
some  similar  plan  for  them  to  use  toward  bettering  conditions. 
Some  replies  follow: 

‘Personally,  we  think  in  the  time  of  large  production  that 
advertising  is  the  only  salvation  for  the  packer.  We  had 
never  realized  that  newspapers  were  the  best  medium,  how¬ 
ever,  we  are  sorely  in  need  of  advertising  or  something. 
Am  quite  sure  that  this  company  would  go  along  with  their 
full  share  of  the  expense  incurred  by  putting  on  some 
campaign  of  this  kind.  I  haven’t  heard  that  the  corn 
canners  as  a  group  have  considered  anything  of  this  kind, 
but  I  think  possibly  they  will  wake  up  and  do  something 
about  it,  at  any  rate,  we  hope  so.’ 


‘There  is  no  question  about  it  but  that  if  corn  canners 
in  the  United  States  really  get  together  and  do  some  con¬ 
structive  advertising  the  consumption  of  corn  would  be 
greatly  increased,  thus  providing  a  much  better  market. 

‘However,  it  is  seemingly  impossible  to  get  vegetable 
canners  lined  up  on  any  progressive  merchandising  program 
which  is  of  course  to  be  regretted.  If  someone  could  get  the 
corn  packers  lined  up  on  this  idea  it  certainly  would  be  a 
mighty  fine  piece  of  work.’ 

“I  have  no  desire  to  presume  to  suggest  to  any  canner,  how 
he  should  run  his  business,  but  having  these  concrete  examples 
of  the  necessity  of  doing  something  now,  and  not  waiting  for 
something  to  ‘turn  up’,  is  why  I  bring  this  to  their  attention. 
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“We  all  know  that  canners  of  advertised  brands  will  take 
care  of  their  individual  brands,  and  they  should  be  commended 
for  so  doing,  but  on  the  other  hand,  the  vast  army  of  canners 
who  do  not  feature  (advertise)  brands,  must  in  self  protection 
let  the  public  in  on  the  ‘secret’  of  the  nutritive  value  of  their 
respective  commodities.  Of  course,  a  canner  of  an  advertised 
brand  will  also  benefit  in  such  advertising.  Distributors  must 
have  advertised  brands  in  their  stock  or  lose  trade. 

“One  need  not  take  the  Salmon  packers  alone  as  evidence,  but 
review  the  whole  matter  and  see  what  the  canners  of  pineapple, 
cling  peaches,  Norwegian  sardines,  walnut  growers,  are  and 
have  done  toward  building  their  industries  to  such  huge  propor¬ 
tions. 

“Anything  with  merit  can  be  made  to  sell — taboo  the  word 
‘carryover’,  let  all  groups  of  food  canners  get  behind  a  movement 
that  will  be  of  lasting  benefit  to  themselves  and  the  distributors, 
and  make  it  an  annual  event  (not  for  a  week) .  It  will  cost  some 
money,  but  what  canner  will  not  spend  money  to  insure  market¬ 
ing  his  entire  pack,  be  it  ever  so  large,  and  not  worry  any  more 
about  carry  over.  There  are  no  larger  advertisers  than  those  in 
the  food  industry,  scan  the  newspapers  every  day.  It’s  time  for 
the  canners  to  tie  in  with  these  distributors,  to  sell  more  canned 
foods  (with  a  profit). 

“We  have  National  weeks  of  various  kinds,  they  are  of  vast 
benefit  but  they  do  not  last  long  enough.  Intensive  advertising 
through  a  material  length  of  time  is  essential.  Show  the  Ameri¬ 
can  public  the  value  of  canned  foods — their  economy  value — and 
the  fact  they  are  ready  to  serve. 

“  ‘SUPPLY  AND  DEMAND’  is  the  only  true  method,  tried 
over  so  long,  and  always  found  to  work.  Newspaper  advertising, 
supplemented  by  other  forms  is  a  panacea,  that  will  cure  many 
of  the  ills  of  the  trade.  I  speak  from  the  South,  and  do  not  wish 
to  infer  disparingly  to  any  other  form  of  advertising  that  would 
tie  in  with  the  plan. 

“Lets  all  make  Nineteen  Thirty  Eight  a  year  of  stability  and 
progress.  More  sales — more  net  profits — all  elements  cooperat¬ 
ing.” 

Doesn’t  that  closing  remark  make  you  feel  like 
jumping  up  into  the  air,  clicking  your  heels  and  crying 
“Let’s  go”  ?  And  the  place  to  start  that  is  right  here 
at  the  Chicago  Convention.  Has  anyone  the  courage  to 
bring  this  before  the  Convention  ? 

BACKBONE  NEEDED  IN  CONTRACTS 

The  Canning  Trade 
Baltimore,  Md. 

Baltimore,  Md.,  January  13,  1938. 

Dear  Mr.  Judge: 

At  the  coming  Convention  the  subject  will  be  brought 
up  in  meetings  and  among  canners  individually,  as  to 
claims  for  price  reductions  on  future  contracts.  The 
matter  has  been  discussed  at  meetings  of  local  associa¬ 
tions,  and  it  has  been  pointed  out  that  canners  should 
have  a  form  of  contract  which  is  plain,  and  expressing 
the  intentions  both  of  seller  and  buyer,  and  so  written 
that  it  will  stand  the  test  in  a  court  of  law.  No  one  will 
dispute  these  views. 

It  seems  to  the  writer,  however,  that  there  is  some¬ 
thing  else  to  be  considered  on  the  subject,  and  that  is 
the  canner’s  own  practice  in  the  past,  which  must  have 
had  something  to  do  with  bringing  about  the  present 
situation  between  some  canners  and  some  buyers. 

In  selling  futures,  the  accepted  theory  has  been,  that 
canners  in  naming  prices  usually  figure  them  down  to 
the  very  closest  margin;  sometimes  they  have  gone 
even  below  the  cost  of  production,  in  the  effort  to  get 


some  future  business  started  on  their  books,  and  hoping 
to  get  a  better  price  for  subsequent  sales,  either  futures 
or  spots,  so  as  to  strike  an  average  and  get  a  legitimate 
return. 

A  canner  working  on  such  a  basis  when  entering 
future  sales  should  know  whether  he  will  have  the  back¬ 
bone,  and  confidence  in  his  calculation  of  cost,  to  stand 
by  the  price  in  the  contract  at  the  time  of  delivery,  and 
if  not,  that  canner  should  never  start  to  sell  futures. 

Unfortunately,  some  canners  have  made  a  practice  of 
cutting  their  own  prices,  for  any  reason  or  no  reason, 
when  the  time  came  to  make  deliveries. 

A  letter  from  a  broker  a  few  days  ago  stated  that  a 
customer  had  on  hand  certain  goods  he  bought  as 
futures  at  contract  price,  stating  that  some  canners  had 
reduced  their  prices,  and  one  canner  revised  his  con¬ 
tracts  from  75  cents  to  65  cents  without  the  jobbers 
asking  for  it.  The  broker  went  on  to  say  that  if  we  are 
making  any  changes,  he  hopes  we  will  remember  the 
buyer  in  question  on  his  contract. 

The  above  illustrates  an  evil  that  is  only  too  pre¬ 
valent,  and  the  canners  know  it.  They  seem  to  have  no 
faith  in  their  own  cost  calculations  and  without  waiting 
for  a  customer  to  raise  the  question,  they  cut  the  price. 
This  must  be  an  admission  that  when  they  made  the 
price,  they  either  overcharged  their  buyer  or  made  a 
blunder  in  their  calculation.  As  soon  as  one,  or  several 
canners,  start  reducing  contract  prices,  it  puts  other 
canners  in  an  embarrassing  position,  and  is  unfair  to 
buyers  who  recognize  that  a  contract  was  made  to  be 
lived  up  to,  and  who  expect  to  do  it. 

A  well  drawn  strong  legal  contract  would  be  a  fine 
thing  to  be  adopted  by  all  canners,  but  unless  canners 
have  faith  in  their  own  business  practice  and  their 
estimates  of  cost  and  expense  of  doing  business,  and 
stand  by  a  price  when  they  have  made  it,  no  form  of 
contract  would  help  them. 

Unfortunately,  canners  who  have  been  guilty  of  this 
unbusinesslike  practice  in  the  past  few  months,  are  men 
who  should  know  better,  but  after  they  have  brought 
down  trouble  on  their  own  heads,  they  have  appealed 
to  their  fellow-canners  to  help  them  to  go  into  court  to 
establish  their  rights  and  later  to  strengthen  their 
forms  of  contract  for  another  year.  Very  few  buyers 
would  invite  a  canner  to  go  into  court  to  enforce  his 
contract,  if  the  canners  would  show  a  little  more 
stability  in  their  methods  of  dealing  with  this  subject. 


FAT:J 


Yours  truly, 

F.  A.  Torsch,  President 
The  Torsch  Canning  Co. 


THE  CALIFORNIA  STATE  ASSEMBLY  INTERM  COMMITTEE, 
meeting  at  Los  Angeles,  heard  charges  to  the  effect 
that  the  Japanese  fishing  fleet  operating  in  California 
waters  is  a  grave  threat  to  national  defense.  Sugges¬ 
tions  were  made  that  laws  be  amended  restricting  fish¬ 
ing  to  American  citizens  in  the  interests  of  national 
defense,  conservation  of  natural  resources,  and  reduc¬ 
tion  of  unemployment. 
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1937  TOMATO  PACKS 

hy  CARLOS  CAMPBELL^  Director 

Division  of  Statistics,  National  Canners  Association 


TOMATO  JUICE  PACK  IN  ACTUAL  CASES 


No.  1 

State  (Picnic)  300  1  T.  303  cyl.  2  2  T.  5  10  Misc.  Glass  Total 


New  York  .  29,403  35,574  267,620  112,199  60,735  218,452  115,506  224,495  309,331  631,504  2,004,819 

Maryland  and  Delaware .  60,803  304,565  .  53,235  21,249  107,433  117,300  33,636  19,749  46,000  813,970 

New  Jersey  and  Pennsylvania  21,771  78,710  955,186  396,214  11,108  209,656  132,628  186,697  221,200  531,438  2,744,608 

Ohio  .  7,881  .  762  35,470  2,631  71,008  23,015  23,129  8,079  .  171,975 

Indiana  .  86,487  191,724  302,530  260,931  246,010  553,826  426,530  227,982  514,746  135,840  2,946,606 

Illinois  .  5,000  424,203  375,000  57,698  1,340  58,876  96,463  63,576  50,783  218,581  1,351,520 

Colorado  .  .  101,975  .  1,130  1,439  15,400  29,660  30,515  13,283  .  193,402 

Utah  .  11,672  55,098  5,081  .  12,488  504  .  16,775  41,284  .  142,902 

California  .  52,465  •  .  419,355  ......  .  656,118  .  412,626  776,642  .  2,317,206 

Other  States  .  33,664  6,086  49,940  69,026  57,778  446,871  1,060  64,633  17,435  12,471  767,964 


TOTAL  U.  S .  309,146  1,196,936  2,376,474  986,903  414,778  2,338,144  942,162  1,334,064  1,972,532  1,575,834  13,444,972 


TOMATO  JUICE  PACK  IN  ACTUAL  CASES 

1933  1934  1935  1936  1937 

Total  U.  S.  Pack....  4,170,794  5,703,920  9,286,690  13,104,809  13,444,972 

January  15, 1938. 

The  above  report  for  the  1937  pack  of  Tomato  Juice 
is  based  on  reports  from  all  but  four  packers  of  this 
item  and  estimates  for  these  non-reporters.  While  this 
report  is  preliminary,  owing  to  the  relatively  complete 
coverage  it  is  believed  that  very  little  revision  will  need 
to  be  made.  If  any  revisions  are  made,  however,  it 
will  not  be  until  the  annual  pack  statistics  bulletin  is 
issued  in  March. 

Carlos  Campbell 

TOMATO  PACK  FOR  1937 

In  cases 


state  24/2  48/1  24/21^  24/3  6/10  Misc.  ToUl 


New  York  ....  412,790  16,299  176,265  23,167  221,132  13,162  861,806 

.Maryland  .  3,046,989  526,617  436,392  79,643  471,089  4,569,630 

Delaware  .  214,476  26,600  77,976  1,860  53,301  37,000  411,101 

New  Jersey  .  35,909  10,643  6,500  47,648  100,700 

Pennsylvania....  276,603  33,459  39,340  10,362  44,763  404,417 

Va.  and  W.  Va.  1,664,670  3,360  138,630  3,961  62,242  1,862  1,864,616 

Ohio  .  300,824  8,664  93,219  6,516  76,287  483,600 

Indiana  .  1,922,300  83,446  612,036  9,663  311,332  12,476  2,951,162 

Tenn.  and  Ky.  698,797  24,669  84,943  84,964  893,363 

Ark.  and  Mo...  2,261,606  147,685  72,787  82,444  12,774  2,677,196 

Colorado  .  173,268  6,491  121,902  37,766  63,414  391,830 

Utah  .  265,461  1,941  627,406  18,065  64,620  2,436  869,809 

California  .  181,810  4,732  1,709,689  .  827,499  321,626  3,046,366 


Other  States....  1,283,429  88,315  330,211  .  159,143  1,852  1,862,950 


Total  U.  S .  12,727,821  970,958  4,430,327  168,617  2,523,099  466,601  21,267,423 


(1934—19,116,398.  1936—24,289,543.  1936—21,068,928.  Editor.) 

The  above  summary  report  is  based  on  reports  from 
about  96  per  cent  of  the  tomato  canners  together  with 
estimates  for  the  remaining  4  per  cent  whose  reports 
were  not  received.  While  this  report  is  preliminary, 
owing  to  the  relatively  complete  coverage,  it  is  believed 
that  very  little  revision  will  need  to  be  made.  If  any 
revisions  are  made,  however,  it  will  not  be  until  the 
annual  pack  statistics  bulletin  is  issued  in  March. 

Carlos  Campbell 


CALIFORNIA  PACK  STATISTICS  FOR  1937 

From  Canners  League  of  California 

January  11,  1938. 

Below  are  pack  statistics  for  the  entire  State  of 
California  for  1937.  With  the  exception  of 
Asparagus  and  Cling  Peaches,  all  figures  were 
compiled  by  the  Canners  League  of  California  from 
individual  reports  of  canners  in  both  Northern  and 
Southern  California.  Reports  were  received  from 
canners  representing  in  excess  of  97  per  cent  of  the 
pack,  and  a  careful  estimate  was  made  of  the  pack  not 
reported.  The  asparagus  pack  and  the  cling  peach 
pack  shown  herein  represent  the  final  figures  for  the 
State  as  compiled  by  the  Asparagus  Industry  Board 
and  the  Canning  Peach  Advisory  Board  respectively. 
For  comparative  references,  the  pack  figures  for  1936 
are  given  also. 

FRUITS 

Cases — No.  2y2  Can  Basis 


1936 

1937 

Apricots  . 

Cherries  . 

Grapes  . 

Pears  . 

Peaches,  Free  . 

Peaches,  Cling  . 

Spiced  Cling  Peaches . 

.  2,899,211 

.  200,510 

. .  102,506 

.  2,414,866 

.  475,091 

. 10,236,033 

.  115,619 

5,553,213* 

239,871 

114,391 

1,499,024** 

1,042,953 

12,205,478 

111,280 

179,718 

406,104 

165,602 

Plums  . 

Figs  . . . 

Other  Fruits . 

77'439 

.  309,875 

93,134 

TOTALS  . 

. 16,924,284 

21,517,634 

♦Includes: 

Apricot  Halves  . 

Whole  Unpeeled  Apricots  .... 
Whole  Peeled  Apricots  . 

5,553,213  cases 

**Packed  from: 

California  Stock  .  1,394,905  cases 

Northwest  Stock  .  104,119  cases 


1,499,024  cases 
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VEGETABLES 

Actual  Cases — All  Grades  and  Sizes 


TECHNICAL  SCHOOL  FOR  PICKLE  AND 
KRAUT  PACKERS 


1936 

1937 

Asparagus  . 

,  2,349,661 

2,072,590 

String  Beans  . 

,  327,020 

586,563 

Peas  . 

254,111 

281,884 

Spinach  . 

.  2,088,075 

2,197,750 

Tomatoes  . 

.  3,504,125 

3,045,355^^^ 

Tomato  Juice  . 

.  2,032,922 

2,317,206 

Tomato  Paste  . 

.  1,233,822 

1,516,787 

Tomato  Puree  . 

.  1,086,464 

981,859 

Tomato  Catsup  . 

.  878,526 

700,739 

Tomato  Sauce  and/or  Hot  Sauce... 

,.  1,825,095 

1,088,671 

Other  Tomato  Products . 

,.  259,520 

315,748 

Other  Vegetables  . 

..  589,427 

894,197 

TOTALS  . 

..16,428,768 

15,999,349 

GRAND  TOTALS  . 

..33,353,052 

37,516,983 

♦♦♦Includes  Italian  Type  Tomatoes.... 
Other  than  Italian  Type  Tomatoes.... 

202,882  cases 
2,842,473  cases 

3,045,355  cases 

There  is  shown  below  the  pack  figures  for  fruits  for  salad 
and  fruit  cocktail  for  1937.  It  should  be  noted  that  these  figures 
include  fruits  for  salad  and  fruit  cocktail  packed  direct  from 
fresh  fruits  during  the  cling  peach  canning  season  as  well  as 
quantities  remanufactured  from  canned  fruits.  Bulletin  No.  19 
of  the  Canning  Peach  Advisory  Board,  issued  December  30,  1937, 
shows  that  966,635  cases  of  fruits  for  salad  and  3,077,767  cases 
of  fruit  cocktail  on  a  No.  214  basis  were  packed  direct  from 
fresh  fruits  during  the  peach  canning  season.  Therefore,  to 
the  total  pack  of  all  products  amounting  to  37,516,983  cases, 
there  should  be  added  the  figures  quoted  above  for  fruits  for 
salad  and  fruit  cocktail  packed  direct  during  the  peach  canning 
season,  making  the  grand  total  pack  for  the  State  41,561,385 
cases. 

FRUITS  FOR  SALAD 


_ me _ 1937 

24/214  .  588,403  493,254 

6/10  .  49,459  47,373 

24/2  .  65,784  65,402 

48/1-T  . 504,942  435,269 

48/1-F  . Inc.  in  Misc.  Inc.  in  Misc. 

72/8  oz .  251,828  212,319 

Misc .  4,770  2,875 


TOTALS  .  1,465,186 _ 1,256,492 

No.  214  Basis .  1,466,651  1,254,833 


FRUIT  COCKTAIL 


1936  1937 

24/214  .  504,764  703,133 

6/10  .  273,715  404,447 

24/2  .  31,860  91,859 

48/1-T  .  1,098,991  1,555,564 

48/1-F  . Inc.  in  Misc.  Inc.  in  Misc. 

72/8  oz .  242,597  380,498 

Misc .  4,881  16,812 


TOTALS  .  2,156,808  3,152,313 

No.  214  Basis .  2,221,340  3,221,353 


Michigan  State  College,  East  Lansing,  Mich. 
February  23,  24,  and  25,  1938 
By  F.  W.  Fabian  and  H.  L.  Seaton 

The  dates  for  the  annual  Technical  School  for 
Pickle  and  Kraut  Packers  has  been  set  for  Febru¬ 
ary  23,  24  and  25.  The  school  this  year  promises 
to  be  bigger  and  better  than  ever  with  a  wide  variety 
of  topics  and  an  able  corps  of  instructors.  Several 
more  speakers  from  different  Experiment  Stations 
will  appear  on  the  program  than  are  listed  in  this  pre¬ 
liminary  program.  The  complete  list  will  be  announced 
later. 

Last  year  there  was  a  total  of  78  registered  for  the 
three-day  school  distributed  as  follows:  Michigan  36, 
New  York  4,  Illinois  7,  Wisconsin  4,  Virginia  3,  North 
Carolina  4,  Ohio  11,  Pennsylvania  2,  Iowa  2,  Missouri 
1,  Nebraska  1,  Ontario  1. 

All  the  latest  developments  in  this  important  branch 
of  the  food  industry  will  be  discussed.  An  opportunity 
also  will  be  given  for  those  with  problems  to  discuss 
them  individually  with  the  expert  in  that  particular 
line  of  work.  The  round  table  discussion  as  well  as 
the  question  box  always  produces  some  valuable  in¬ 
formation  for  those  with  problems. 

The  tentative  program  is  as  follows: 

Preliminary  Program 
WEDNESDAY  AFTERNOON 
Registration,  course  fee  $1.00. 

Does  seed  from  nubbins  and  crooks  produce  a  higher 
percentage  of  mis-shaped  fruits  than  seed  from 
straight  well-formed  cucumbers?  H.  L.  Seaton, 
Horticultural  Department,  Michigan  State  College. 
Cucumber  and  cabbage  insects  and  their  control.  Ray 
Hutson,  Entomology  Department,  Michigan  State 
College. 

Recent  advances  in  the  control  of  cabbage  and  cucum¬ 
ber  diseases.  J.  H.  Muncie,  Plant  Pathology  De¬ 
partment,  Michigan  State  College. 

Microorganisms  responsible  for  spoiled  cucumbers  and 
how  to  control  them.  F.  W.  Fabian,  Bacteriology 
Department,  Michigan  State  College. 

THURSDAY  MORNING 

Fertilizers  for  kraut  cabbage  on  upland  and  muck 
soils.  P.  M.  Harmer,  Soils  Department,  Michigan 
State  College. 

Enzymes  and  their  relation  to  pickle  spoilage.  F.  W. 
Fabian  and  E.  A.  Johnson,  Bacteriology  Depart¬ 
ment,  Michigan  State  College. 

Factors  influencing  the  production  of  good  sauerkraut. 
C.  S.  Pederson,  New  York  Experiment  Station, 
Geneva,  N.  Y. 

Recent  investigations  of  factors  influencing  pollination 
and  their  effect  on  shape  of  pickling  cucumbers. 
H.  L.  Seaton  and  J.  C.  Kremer,  Horticultural  De¬ 
partment,  Michigan  State  College. 


Tested  -  Tried  -  and  Approved 


Not  an  artist’s  sketch — not  a  theory  or  a  dream — but  in 
actual  operation  in  the  field!  That’s  the  new  CRCO  All- 
Steel  Viner  Model  700,  which  is  the  first  major  departure 
from  years  of  accepted  pea  viners.  You  will  see  one  of 
these  new  achievements  at  the  convention.  Study  it  well — 
as  it  is  the  Viner  which  will  surpass  all  viners. 
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THURSDAY  AFTERNOON 

Factors  affecting  the  yield  of  kraut  cabbage. 

Histological  changes  produced  in  pickles  by  bacteria, 
acids  and  heat  and  their  relation  to  softening.  F.  W. 
Fabian  and  E.  A.  Johnson,  Bacteriology  Depart¬ 
ment,  Michigan  State  College. 

Relation  of  the  blossom-end  of  pickles  to  spoilage. 

F.  W.  Fabian,  Bacteriology  Department,  Michigan 
State  College. 

Improvement  of  the  varieties  of  kraut  cabbage.  Harm 
Drews,  Ferry-Morse  Seed  and  Breeding  Station, 
Rochester,  Mich. 

FRIDAY  MORNING 

Relative  value  of  manure  and  commercial  fertilizers 
for  cucumbers. 

Common  defects  of  sauerkraut — ^their  cause  and  con¬ 
trol.  C.  S.  Pederson,  New  York  Experiment  Sta¬ 
tion,  Geneva,  N.  Y. 

The  use  of  lactic  acid  for  finishing  pickles.  F.  W. 
Fabian,  Bacteriology  Department,  Michigan  State 
College. 

Procedure  used  in  developing  new  varieties  of  cucum¬ 
bers  and  cabbage.  A.  F.  Yeager,  Horticulture  De¬ 
partment,  Michigan  State  College. 

FRIDAY  AFTERNOON 

The  mechanism  of  softening  as  shown  by  the  Chemical 
changes  produced  in  the  pectic  substances  of 
,  pickles  by  bacterial  enzymes.  F.  W.  Fabian  and 
E.  A.  Johnson,  Bacteriology  Department,  Michi¬ 
gan  State  College. 

Round  table  conference  and  question  box. 

• 

LARGE  SEIZURES  OF  FOODS  AND  DRUGS  IN 
PRE-HOLIDAY  PERIOD 

EIZURES  under  the  Federal  Food  and  Drugs  Act 
during  September,  October  and  November  cover 
a  wide  range,  the  Food  and  Drug  Administration 
reported  January  3,  1938. 

The  entire  field  force  during  October  and  November 
was  occupied  with  the  emergency  duty  of  tracing  and 
apprehending  every  ounce  of  the  poisonous  elixir  of 
sulfanilamide  which  caused  nearly  100  deaths  in  fifteen 
states  in  that  period. 

The  Secretary  of  Agriculture’s  report  made  to  Con¬ 
gress  on  November  25  recorded  that  of  the  240  gallons 
of  this  poison  originally  manufactured,  all  had  been 
accounted  for  and  more  than  228  gallons  had  been 
definitely  apprehended.  Slightly  more  than  11  gallons 
had  been  dispensed,  and  of  this  about  half  had  been 
consumed  and  had  caused  deaths.  The  old  half  was 
retrieved  by  the  authorities. 

Notwithstanding  this  emergency,  there  were  seized 
during  the  three  months  period  large  quantities  of  nuts 
and  of  fresh,  dried  and  canned  fruits  and  fruit 
products. 


Fruit  products  rounded  up  for  like  reasons  were 
1,165  cases  of  canned  prunes,  1,475  of  canned  .plums, 
198  of  canned  blackberries,  119  of  canned  cherries, 
and  6,125  pounds  of  dried  apples.  Dirt,  decomposition 
and  insect  infestation  resulted  in  the  seizure  of  24 
cases  of  canned  beets,  2,000  of  tomato  paste  and  184 
of  catsup,  99  cases  of  frozen  peas,  38  cases  of  clam 
nectar,  717  packages  and  50  pounds  in  bulk  of  pickle 
spices,  303  boxes  and  2,500  pounds  in  bulk  of  candies, 
165  gallons  of  cream,  523  pounds  of  limburger,  39,000 
pounds  of  frozen  eggs,  490  pounds  of  “rye  chops”  (a 
topping  for  bread),  63,100  pounds  of  rice,  26,400 
pounds  of  brewers’  rice,  and  2,219,600  pounds  of  flour. 

Meat  and  fish  products  in  various  states  of  decom¬ 
position  were  also  seized,  involving  28  sacks  of  rabbits, 
675  pounds  of  frozen  dressed  turkeys,  435  pounds  of 
crabmeat,  and  557  cases  of  canned  tuna. 

A  VARIETY  OF  “ECONOMIC  CHEATS” 

The  remainder  of  food  seizures  during  the  period 
were  based  on  economic  cheats  of  a  wide  variety:  265 
cases  of  so-called  “apricot  juice”  and  “raspberry  flow” 
found  to  be  deflcient  in  fruit;  1,332  small  bottles  and 
79  gallons  of  fruit  ades  and  “mixers”  lacking  in  fruit 
juices;  530  dozen  packages  of  lemon  and  orange 
“squeeze”  consisting  largely  of  commercial  citric  acid 
and  flavor ;  22  cases  and  8  gallons  of  an  imitation  lemon 
flavor,  worthless  for  flavoring  purposes;  1,584  pack¬ 
ages  of  a  product  represented  as  “instant  maple  maid”, 
but  artificially  flavored ;  1,350  pounds  of  ground  choco¬ 
late  low  in  cocoa-butter  content;  351  gallons  of  so- 
called  olive  oil  and  96  gallons  of  so-called  corn  oil  and 
olive  oil,  both  consisting  largely  of  cottonseed  oil ;  360 
sacks  of  potatoes  below  the  grade  represented;  327 
pints  of  watered  oysters;  23,080  pounds  of  frozen 
cherries  containing  sugar  and  water  undeclared;  17 
boxes  of  immature  and  artificially  colored  grapefruit; 
9  cans  of  a  butter  color,  represented  as  purely  vege¬ 
table,  but  containing  mineral  oil;  170  cases  of  egg 
noodles,  artificially  colored;  12  packages  of  a  product 
called  “Merz-Allium”  and  represented  as  garlic  oil  in 
capsules,  but  being  in  fact  peanut  oil  with  a  trace  of 
garlic  extract;  939  jars  of  preserves  low  in  fruit  con¬ 
tent;  8,208  pounds  of  cheese  and  145,266  pounds  of 
butter,  low  in  butterfat  content;  2,166  cases  of  canned 
cherries,  8,657  of  tomatoes,  and  8,657  of  peas,  all  below 
standard  but  not  labeled  as  prescribed  by  the  Secretary 
of  Agriculture;  2,714  pounds  of  butter,  244  cases  of 
tomato  paste,  6,528  jars  of  peanut  butter,  and  217 
boxes  of  chocolates,  all  short  in  weight,  112  jars  of  so- 
called  honey,  containing  glucose,  and  short  in  weight; 
and  361  cases  of  tomato  paste,  short  in  weight  and  in¬ 
sufficiently  concentrated. 

• 

BROKERS  ELECT — E.  H.  Trubenbach  of  Bacon  & 
Trubenbach,  Inc.,  was  elected  chairman  of  the  Domestic 
Food  Brokers’  Division  of  the  Association  of  Food  Dis¬ 
tributors  at  the  annual  election  held  in  New  York. 
Carl  Weisel  of  Dudley  &  Weisel  was  named  vice- 
chairman,  and  W.  H.  Gaff  of  Lestrade  Bros.,  secretary. 
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The  new  ^uc  Husker  (right),  at  unprece¬ 
dented  speed,  will  pay  for  itself  hy  the  sav¬ 
ings  of  corn  alone.  The  new  ^uc  Cutter 
(below)  produces  many  more  cans  per  ton-of- 
corn  than  any  other  mechanical  cutting 
method. 


Both  of  these  ball-bearing-equipped  machines  are 
built  and  guaranteed  by  one  of  the  country’s  lead¬ 
ing  precision  tool  manufacturers,  Rockford  Drilling 
Machine  Division  of  Borg-Wamer  Corporation,  at 
Rockford,  Illinois. 


Write  for  descriptive  literature 
covering  JuC  Corn  Canning 
Equipment  and  the  Method 
of  Canning  Whole-kernel  Com 


UNITED  COMPANY 

Westminster,  Maryland 


To  set  helpful  information  on  the  hulling  of  Green 
Peas  or  Lima  Beans  for  canning  purposes  ...  to  im¬ 
prove  your  production  and  secure  the  best  quality  at 
lowest  costs  .  .  .  visit  the  Hamachek  Exhibit  at 

Space  12,  HOTEL  STEVENS 

during  the  National  Canners^  Convention. 

Attending  representatives  devote  all  of  their  time  to  hulling  pro¬ 
blems.  We  do  not  make  any  other  type  of  machinery  to  divide 
our  efforts. 


FRANK  HAMACHEK  MACHINE  CO. 

uiMil  act  urers  of  Viners,  Viner  Feeders,  Ertsilage  Distributors  and  Cham  Ad /asters 

KEWAUNEE,  WISCONSIN 
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GRAMS  of  INTEREST 


j.  HARRY  CAIN  is  soon  to  leave  W.  E.  Robinson  & 
Company  to  become  sales  manager  for  National  Con¬ 
tainer  Corporation,  Philadelphia,  in  charge  of  canners 
cases. 

• 

PRESIDENT  RALPH  0.  DULANY  of  the  National  Canners 
Association,  was  a  recent  visitor  in  San  Francisco  and 
addressed  canners  at  a  special  luncheon  gathering  in 
his  honor. 

• 

A  MILK  CULTURE  EXHIBIT  will  be  One  of  the  unusual 
features  of  “Good  Earth  Village”,  a  $1,200,000  replica 
of  an  ancient  walled  city  of  interior  China,  at  the  1939 
Golden  Gate  International  Exposition.  Many  visitors 
familiar  with  present-day  China  will  be  amazed  to  see 
these  dairy  activities  in  the  reconstructed  Chinese  agri¬ 
cultural  community.  As  a  nation,  China  has  for 
generations  resisted  the  use  of  milk,  cheese,  and  butter. 
In  “Good  Earth  Village”,  an  authentic  reproduction  of 
old  Cathay,  however,  China’s  lost  milk  culture  will  be 
taken  into  consideration.  This  culture  includes  the 
invention  of  junket  and  oleomargarine  and  the  early 
use  of  milk  powder,  butter,  cheese  and  koumiss. 

• 

G.  B.  PAULUS  of  Salem,  Oregon,  was  elected  President 
of  the  Northwest  Canners  Association,  succeeding  J. 
M.  Seaman  of  Mt.  Vernon,  Washington,  who  remains 
a  member  of  the  Board  of  Directors.  Other  officers 
elected  are:  F.  L.  Jones,  Walla  Walla,  Washington, 
First  Vice-President;  Ray  Yocum,  Salem,  Orgeon, 
Second  Vice-President;  E.  M.  Burns,  Portland,  Oregon, 
re-elected  Secretary-Treasurer  and  Manager. 

• 

LEE  DINGEE,  for  several  years  Vice-President  and 
Sales  Manager  of  Columbus  Foods  Corporation,  Colum¬ 
bus,  Wisconsin,  has  resigned  from  this  position  and 
is  leaving  the  company  of  his  own  free  will  and  accord. 
The  company’s  best  wishes  for  his  success  in  whatever 
field  he  may  embark,  go  with  him. 

FULLER  CANNING  COMPANY,  Princeton,  Illinois,  will 
increase  the  capacity  of  its  plant  by  50  per  cent  when 
the  new  addition,  which  is  planned,  is  completed. 

CAL-JUICES,  INC.,  a  subsidiary  of  Mutual  Orange  Dis¬ 
tributors,  has  been  incorporated  at  Los  Angeles,  to 
build  and  operate  a  plant  for  the  canning  of  citrus 
juices  and  the  production  of  other  citrus  products. 
Officers  of  the  new  firm  are  E.  L,  Hackley,  Anaheim, 
California,  President;  H.  K.  Wilson,  Fullerton,  Cali¬ 
fornia,  Vice-President;  and  Frank  A.  Hildebrand, 
Barden  Grove,  California,  Secretary-Treasurer.  The 
company  has  opened  offices  at  Anaheim  and  will  locate 
its  cannery  in  Orange  County. 


FERTILIZER  MANUFACTURERS  in  the  Middle  West  have 
organized  a  Soil  Improvement  Committee  and  will  con¬ 
duct  educational  work  designed  to  help  farmers  in 
purchasing  fertilizers  that  will  give  them  the  largest 
possible  returns  for  each  dollar  expended.  The  States 
included  in  the  organization  are  Ohio,  Indiana,  Mich¬ 
igan,  Kentucky,  Illinois,  Wisconsin,  Minnesota,  Iowa, 
Missouri,  North  Dakota,  South  Dakota,  Nebraska, 
Montana,  Wyoming  and  Colorado.  In  developing  its 
work,  the  Middle  West  Soil  Improvement  Committee 
will  cooperate  with  the  State  agricultural  colleges,  ex¬ 
periment  stations,  and  extension  services ;  with  county 
agricultural  agents,  the  farm  press,  and  teachers  of 
vocational  agriculture ;  with  the  Soil  Improvement 
Committee  of  The  National  Fertilizer  Association ;  and 
with  all  other  agencies  interested  in  farm  improvement. 

ROGERS  BROTHERS  SEED  COMPANY,  Chicago,  have 
issued  their  new  1938  Seed  Catalog,  listing  and  describ¬ 
ing  the  many  varieties  of  seed  peas,  beans  and  corn  of 
their  growing.  This  exceptionally  attractive  and  well 
illustrated  booklet  of  40  pages,  4x9  inches  in  size,  made 
its  appearance  this  past  week. 

• 

L.  E.  PITNER,  General  Manager,  and  Dr.  Francis  E. 
Carroll,  Entomologist  of  Agicide  Laboratories,  are  at 
Los  Angeles  where  they  are  giving  attention  to  in¬ 
stallation  of  improved  machinery  to  produce  ample 
quantities  of  fine  grade  Walnut  Shell  Flour,  the  insecti¬ 
cidal  and  fungicidal  carrier  referred  to  in  a  recent 
article  in  The  Canning  Trade.  Agicide  Laboratories 
operate  a  Walnut  Shell  Grinding  Plant  and  business, 
which  they  recently  acquired  from  the  California  Wal¬ 
nut  Growers  Association.  The  company  has  included 
many  inovations  in  their  1938  Agiduster  unit,  includ¬ 
ing  efficient,  quick-acting  mechanism  that  places  the 
boom  at  the  right  height  above  plants,  for  economical 
and  thorough  dusting  to  obtain  maximum  control  of 
insect  pests. 

• 

CRAIG  DILLON,  Vice-President  of  Vincennes  Packing 
Corporation,  Vincennes,  Indiana,  has  resigned  from 
that  office  to  establish  his  own  canning  business  in 
Northern  Indiana. 

• 

c.  E.  INNES,  Vice-President  and  Assistant  General 
Manager  of  Canadian  Canners,  Ltd.,  Hamilton,  On¬ 
tario,  Canada,  died  on  December  26th  after  a  career 
in  the  canning  business  which  he  began  39  years  ago. 
Mr.  Innes  was  active  in  association  work  and  was  a 
director  of  the  Canned  Foods  Association  of  Ontario. 

CHARLES  G.  GALL  and  Raymond  T.  Manuel  have  filed 
a  statement  to  indicate  they  are  engaged  in  the  whole¬ 
sale  grocery  business  at  18  West  Main  Street,  Stock- 
ton,  California,  as  C.  G.  Gall  &  Company. 
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NKS  ESPECIALLY  ADAPTED 


By  our  special  process  of  fabrica¬ 
tion  we  build  metal  tanks  especially 
selected  for  your  foods,  free  of  con¬ 
tamination.  which  heretofor  has  prov¬ 
en  detrimental  to  the  food  value.  Met¬ 
als  successfully  used  ore  Nickel- 
Stainless  Steel  and  MoneL 

The  dioice  of  special  coils  for  spec¬ 
ial  foods  of  a  capacity  well  balanced 
to  fit  the  tanks  or  vats  which  you  use 
is  a  serious  engineering  problem. 
Consult  our  experts  regarding  it  Coils 
of  any  metal,  are  electric  welded  and 
fitted  with  drain  plugs  to  prevent 
freezing.  Write  Beriin  Chapman 
Company.  Beriin.  Wisconsin. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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Plain. 
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THE 
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co/ 

BALTIMORE.MD. 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  ot  can  sizes 


RADICALLY  NEW 

MOST  CONVENIENCES 

FEWEST  PARTS 


■i 


“/l  has  everything  toUh  half  the  parts 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 
Westminster,  Maryland,  U.S.A. 

DOMESTIC  D18TB1BDTOB8 — A.  C.  Robins  &  Company,  Inc.,  Bsltlmors, 
Md.;  Chisholm-Rydsr  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wls.:  Willard  Machinarr  Company,  Loa  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 


Ltd.,  Hamilton,  Canada. 

FOREION  DBTRIBUTOR — Ateliars  de  Conatxuctlon  E.  Laeluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Cbntlnsntal  Europe. 
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KEEP  SALESMEN  POSTED 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


This  article  may  be  read  at  a  time  when  you  can 
put  into  action  the  principal  suggestions  therein. 

I  hope  so,  because  if  there  is  a  single  crying  need 
among  food  brokers  today  who  represent  canners  it 
is  for  more  accurate,  up  to  date  postings.  Only  last 
week  a  leading  food  canners’  representative  said  to  me ; 
“If  you  are  looking  for  material  for  an  article,  in 
Heaven’s  name,  tell  ’em  about  how  much  we  need  to 
know  what  is  in  their  warehouses,  if  we  are  to  move 
goods  intelligently  and  profitably  for  them !” 

He  then  went  on  to  say  that  among  his  several  princi¬ 
pals  was  one  usually  able  to  deliver  future  contracts 
one  hundred  per  cent.  This  fall  the  conditions  were 
reversed  and  his  deliveries  were  nothing  to  crow  about. 
In  the  course  of  events,  however,  some  orders  were  not 
taken  out  by  buyers  according  to  contract,  few  were 
financially  embarassed  and  so  on,  and  a  pretty  good 
scattering  of  goods  on  hand  were  available  for  spot 
shipment.  My  friend  was  interested  a  few  days  ago  in 
securing  a  particular  lot  of  merchandise  and  knew  this 
principal  I  have  in  mind  was  the  one  to  fill  the  order, 
but  he  knew  too,  or  thought  he  did,  that  deliveries  in 
this  special  lot  were  pro  rated  in  the  fall.  On  a  hunch 
though  he  called  long  distance,  spent  several  dollars  in 
phone  calls  and  secured  what  he  wanted  from  his 
canner  who  had  never  notified  him  he  was  in  the  market 
again  with  the  needed  merchandise. 

The  confirmation  from  the  brokers  office  was  accom¬ 
panied  by  a  request  for  samples  of  goods  to  be  sold 
promptly,  and  this  requisition  was  acknowledged  by  the 
transmittal  of  samples  enough  for  the  broker’s  posting 
and  scarcely  anything  else. 

Here  is  another  instance  where  a  canner  is  short 
sighted  in  that  his  generally  liberal  nature  seems  to  be 
shrunken  to  less  than  half  its  usual  size.  In  too  many 
other  instances  we  find  principals  seeming  to  think  all 
a  broker  needs  to  do  in  order  to  book  business  in  sub¬ 
stantial  amounts,  is  to  announce  he  has  stocks  for  sale 
by  various  canners  and  that  buyers  will  force  him  to 
confirm  immediately.  This  is  decidedly  not  the  case. 

Watch  any  retail  salesman  selling  a  new  line  of 
canned  foods.  What  does  he  do?  Why  he  buys  several 
cans  of  competitors’  merchandise;  he  opens  them  on 
the  dealer’s  counter  and  then  follows  suit  with  his  own 
samples.  Comparisons  are  made  and  quite  often  sales 
are  clinched  that  would  never  have  been  completed 
without  the  can  by  can  taste  comparision.  You  can 
talk  about  the  heavy  syrup  on  your  peaches,  in  compari¬ 
son  to  that  used  by  some  other  canner,  but  only  by 
dripping  it  off  the  spoon  or  allowing  your  prospective 
buyer  to  taste  it  for  himself  can  you  most  surely  get 
the  order.  Your  men  are  liberal  with  the  cutting  of 
samples  when  they  are  on  the  trade ;  you  always  show 
your  goods  when  the  occasion  offers,  allow  your  brokers 


the  same  privilege.  It  may  be  that  once  or  twice  a  year 
they  will  clear  out  the  sample  closet  in  their  offices  but 
the  canned  foods  cleanout  are  used  for  good  purposes. 

In  fact,  if  you  are  in  doubt  as  to  whether  or  not  your 
brokers  clean  out  their  sample  closets  each  spring,  or  at 
the  beginning  of  the  selling  season,  I  would  write  each 
of  them  about  Christmas  time  and  tell  them  to  give  any 
samples  of  yours  they  may  have  on  hand  to  the  charit¬ 
able  institution  they  favor  the  most,  not  forgetting  at 
the  same  time  to  send  you  their  requisition  for  a 
complete  replenishment  of  their  samples  of  your  line. 
By  means  of  such  a  program  you  are  most  certain  to 
have  your  force  best  equipped  to  represent  your  line  as 
it  is  at  the  moment.  If  all  transactions  between  your 
office  and  those  of  your  brokers  were  conducted  between 
you  and  the  owner  of  the  brokerage  business  in  which 
your  account  is  handled,  all  would  be  well  at  all  times 
and  much  confusion  avoided.  This  is  generally  not  the 
case,  though.  Employees  in  the  brokers  office  have  to 
look  after  samples.  In  many  cases  they  show  them 
almost  exclusively  while  the  man  who  knows  your  line 
by  heart  is  busy  with  other  accounts.  As  a  result  old 
labels  may  be  shown  buyers,  samples  needed  by  the 
broker’s  office  are  not  on  hand  when  wanted,  after  a  few 
weeks  of  intensive  selling  by  several  salesmen  anxious 
for  business,  it  is  almost  impossible  for  a  broker  to 
show  fully  an  extensive  line  for  any  canner. 

You  may  not  agree  with  all  I  suggest  in  connection 
with  liberality  in  sampling  your  brokers,  but  you  must 
agree  that  too  often  you  are  asked  by  brokers  for  some 
of  those  samples,  or  these  labels,  that  are  not  in  their 
hands  at  the  moment.  It’s  your  job  to  keep  your  men 
in  the  field  supplied  with  sales  ammunition.  Samples 
and  label  books,  fully  up  to  the  minute,  are  very  impor¬ 
tant  parts  of  a  salesman’s  equipment  when  he  starts  out 
to  produce  for  you.  Let’s  see  how  far  we  can  go  in  1938 
in  keeping  our  sales  forces  well  supplied  with  what  they 
need  for  the  booking  of  our  orders  in  a  large  way. 

Samples  are  not  everything,  however,  as  I  have 
pointed  out  before  in  this  article  and  others  that  have 
preceded  it.  Your  brokers  must  know  weekly  at  least, 
just  what  you  have  to  offer  your  trade  and  the  prices  to 
govern.  If  your  warehouses  are  crowded  with  goods 
and  you  have  no  wish  to  break  the  market,  you  are 
justified  in  not  listing  forty  thousand  cases  of  a  certain 
grade  of  Alaska  Peas  when  the  showing  of  ten  thousand 
cases  on  hand  will  get  you  as  many  inquiries  as  the  list¬ 
ing  of  the  entire  stock.  You  will  see  the  most  of  your 
brokers  in  Chicago ;  you  should  not  trust  to  your  mem¬ 
ory  altogether,  even  if  your  total  holdings  are  small  in 
comparison  to  those  of  others,  when  posting  them,  but 
hand  each  instead  of  the  verbal  message,  a  bulletin 
showing  exactly  what  you  have  to  be  sold.  Then  tell 
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them  you  will  keep  them  advised  regularly  as  long  as 
you  have  anything  to  offer. 

There  is  more  to  this  plan  of  regular  postings  than 
appears  sometimes  on  the  surface.  If  you  are  consis¬ 
tent  in  your  advices  to  brokers,  by  your  example  you 
encourage  them  to  post  their  trade  in  turn.  Often  a 
great  deal  of  business  is  booked  monthly  by  brokers 
who  make  a  practice  of  sending  to  their  customers  a 
digest  of  the  stock  information  furnished  them  by 
canners  and  other  principals.  The  mere  listing  of  your 
canned  cherries  at  an  attractive  price  will  get  orders 
from  buyers  in  the  market  while  the  broker  represent¬ 
ing  you  may  be  working  at  the  time  on  a  turn  in  the 
sugar  market.  Remember  to  keep  your  brokers  supplied 
with  stocks  listings  and  you  will  in  turn  get  them  in  the 
habit  of  issuing  regular  bulletins  to  their  trade.  If  you 
learn  your  representatives  are  not  doing  this  as  a 
usual  thing,  take  the  matter  up  with  them,  show  them 
what  other  brokers  carrying  your  line  are  doing  and 
get  them  started  along  the  same  lines. 

Your  broker  carries  many  items,  he  can’t  spend  all 
his  time  selling  yours.  He  may  not  know  all  he  would 
like  to  about  your  offerings  except  in  a  general  way.  If 
you  happen  to  have  only  a  small  number  of  items  to  list, 
or  if  you  are  selling  what  amounts  to  a  specialty  in  the 
canned  foods  field,  use  every  chance  you  get  to  tell  your 
product  story.  No  matter  if  it  seems  repetitious  to 
you,  keep  on  telling  ’em!  Years  ago  a  scale  manufac¬ 
turer  hit  on  the  idea  of  paying  freight  on  shipments 
from  his  factory  to  customers.  “Jones,  he  pays  the 


freight’’  became  a  familiar  line  in  farm  papers  from 
coast  to  coast.  He  might  have  been  paying  the  freight 
on  shipments  for  years,  others  no  doubt  were  also  pay¬ 
ing  freight  but  Jones  determined  to  let  the  world  know, 
by  all  possible  reasonable  means,  that  he  did  pay  the 
freight  no  matter  what  anyone  else  did.  The  idea 
made  him  many  dollars.  The  fact  that  your  canned 
product  is  canned  in  a  particular  state,  or  that  the  fresh 
fruits  or  vegetables  are  grown  in  a  particular  section  of 
the  country,  is  all  valuable  sales  information  too  often 
regarded  lightly.  Keep  this  before  buyers  and  brokers 
by  means  of  your  stock  postings  and  soon  you  will  see 
results  from  the  custom. 

In  a  few  cases  your  brokers  will  ask  you  to  post  cus¬ 
tomers  direct  and  you  should  be  congratulated  when 
they  make  such  requests.  There  is  every  sound  reason 
why  you  ought  to  do  this  anyway,  so  don’t  be  surprised 
if  your  best  brokers  ask  you,  in  some  cases,  to  supply 
your  postings  to  them  in  extra  quantities  to  be  re¬ 
mailed  or  even  sent  direct  from  your  office  to  certain 
key  accounts. 

If  possible  make  your  postings  individual,  distinctive 
and  worthwhile.  Running  comment  on  homely  happen¬ 
ings  in  your  community  or  factory  provide  sources  of 
news  that  is  read  with  interest  by  busy  buyers  anxious 
to  feel  they  are  acquainted  with  their  sources  of  supply. 

It’s  not  too  late  to  firmly  resolve  for  1938  to  post 
your  sales  representatives  early  and  often  concerning 
your  offerings.  Your  sales  and  profits  will  increase  as 
you  do.  And  don’t  be  niggardly  with  your  samples! 


CEDARBURG’S  CONTRIBUTION 
TO  THE  NATION’S  HEALTH 

/^EDARBURG’S  a  healthy  little  plaee  itself — and  it  has  done 
its  hit  to  make  the  rest  of  the  nation  healthier  by  the  per¬ 
fection  of  the  Master-Built  Can  Washer  and  Sterilizer.  You  can 
now  insure  the  sanitation  of  your  pack — so  that  the  good  name 
of  the  canning  industry  as  a  whole  can  never  be  damaged.  You 
know  how  one  case  of  spoiled  food  can  stop  a  thousand  sales  of 
canned  foods.  Protect  your  own  good  name  and  that  of  the  in¬ 
dustry.  Get  the  facts — and  you’ll  agree  there’s  no  other  answer 
to  the  can -washing  problem.  Write,  today,  for  complete  data 
on  this  most  important  subject. 


HANSEN  CANNING  MACHINERT  CORF.  .SISru 


California  RepreterUative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  1st  St..  San  Francisco,  Cal. 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COMPANY 
905  1st  Sec.  Bk.Bldr-.OKdon,  Utah 
1955  1st  Avenue  S..  battle.  Wash. 


Seaboard  Representative; 

WM.  T.  HOWETH.  Lewes.  Del. 
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CANADA'S  ACTION  ON  CANNED 
FOODS  LABELS 

Labels  to  Be  Stamped  With  Expiration  Date 

NDER  date  of  December  10, 1937,  F.  E.  Loveday, 
Chief,  Canning  Division,  Department  of  Agricul¬ 
ture,  Ottawa,  issued  the  following  circular  to 
canners,  packers  and  lithographers. 

“You  will  note  that  in  future  all  labels  for  canned 
fruit  and  vegetables  intended  for  use  in  Canada  will 
be  stamped  ‘Approval  expires  December  31, 1938’.  Any 
supply  of  labels  so  marked  which  may  be  on  hand  at  the 
end  of  1938  will  be  given  further  consideration  and 
approval  extended  under  certain  conditions. 

“The  above  ruling  refers  to  labels  for  canned  beans 
which  do  not  declare  the  size  of  the  beans,  but  it  is 
understood  that  any  new  supplies  of  labels  for  this 
product  must  be  printed  to  declare  the  size  or  the  words 
‘ungraded  as  to  size’  in  letters  not  less  than  inch 
in  height. 

“It  is  also  understood  that  any  labels  for  products 
which  have  not  been  standardized  should  omit  the 
declaration  of  quality  but,  if  their  labels  on  hand 
declare  quality,  they  will  be  accepted  until  December 
31, 1938.  This  does  not  refer  to  labels  for  tomato  juice 
which  do  not  declare  the  use  of  added  salt  and  sugar. 
All  labels  for  this  product  must  be  printed  to  declare 
these  ingredients,  if  used. 

“The  question  of  standardization  of  containers  is 
now  before  a  representative  committee  of  the  industry. 
It  is  hoped  that  new  container  regulations  will  be  pub¬ 
lished  early  in  1938  and  that  standard  containers  will 
be  effective  after  January  1, 1939.” 

• 

GROCERS’  “RECEIVING  LINE’’ 

ATIONAL-AMERICAN  WHOLESALE 
GROCERS’  ASSOCIATION,  which  has  “per¬ 
sonalized”  its  annual  Chicago  meetings  through 
the  acj;ivities  of  its  hospitality  committee  in  recent 
years,  will  extend  this  phase  of  convention  activity  at 
its  meeting  in  Congress  Hotel.  William  H.  Tyler, 
president  of  the  association,  has  appointed  state  chair¬ 
men  for  the  hospitality  committy  as  follows : 

Alabama — L.  E.  Buerger;  Arizona — A.  J.  Bigando; 
Arkansas — Fred  R.  Puryear;  California — A.  J.  Falk; 
Colorado — L.  H.  Lewin;  Connecticut — Edgar  Tullock; 
Delaware — Lee  Layton,  Jr.;  Florida — E.  J.  Keefe; 
Georgia — A.  Lichtenstein;  Idaho — M.  Davidson;  Illi¬ 
nois — 0.  H.  Droste ;  Indiana — H.  C.  McMahan ;  Iowa — 
J.  D.  Evans ;  Kansas — Ned  Fleming ;  Kentucky — H.  C. 
Powell;  Louisiana — E.  S.  Levy;  Maine — J.  E.  Parker; 
Maryland — ^W.  S.  Sheppard;  Massachusetts — Harold 
Cross;  Michigan — C.  M.  Cook;  Minnesota — H.  E.  Clay; 
Mississippi — ^W.  D.  Cole;  Missouri — B.  F.  McDoland; 
Montana — Frank  von  Eschen;  Nebraska — P.  C.  Gal¬ 
lagher;  Nevada — R.  E.  Packard;  New  Hampshire — E. 
F.  Holbrook ;  New  Jersey — 1.  Fishman ;  New  Mexico — 
Donald  Stewart;  New  York — C.  H.  Boyce;  North 
Carolina — W.  D.  Flintom;  North  Dakota — H.  J. 
Duemeland ;  Ohio — C.  P.  L.  McLain ;  Oklahoma — Oscar 
Dietz;  Oregon — ^W.  H.  Ehrman;  Pennsylvania — C.  M. 


Stauffer ;  Rhode  Island — George  Midwood ;  South  Caro¬ 
lina — L.  R.  Jameson ;  South  Dakota — H.  C.  Jewett,  Jr. ; 
Tennessee — Walton  Cunningham;  Texas — R.  C.  I^ne; 
Utah — Jim  Snowcroft;  Vermont — S.  C.  Blodgett; 
Virginia — S.  M.  Janney;  Washington — Clair  Macklem; 
West  Virginia — D.  E.  Matthews;  Wisconsin — L.  H. 
Joannes;  Wyoming — W.  F.  Clark. 

NAWGA’s  breakfast  entertainment,  which  will  start 
off  their  convention  at  8  A.  M.  on  January  24,  is  ex¬ 
pected  to  draw  a  large  attendance  from  all  food  groups 
meeting  in  Chicago  during  the  week. 


HEADS  PRITCHARD  BOARD — Charles  A.  Peacock,  for¬ 
merly  vice-president,  was  named  chairman  of  the  board 
of  E.  Pritchard,  Inc.,  Bridgeton,  N.  J.,  canners  and 
packers,  at  a  special  meeting  of  directors  held  this 
week.  Percy  S.  A.  Richardson,  former  general  man¬ 
ager,  was  elected  vice-president  in  charge  of  sales, 
with  Norman  W.  Stewart,  president,  assuming  the 
additional  duties  of  general  manager. 


UNITED  STATES  WHOLESALE  GROCERS  ASSOCIATION, 
INC.,  will  hold  their  1938  Convention  at  Dallas,  Texas, 
with  the  Hotel  Adolphus  as  headquarters.  May  10th, 
11th  and  12th. 

CONSUMERS — The  Western  section  of  the  Consumers’ 
Union  of  the  United  States  has  been  opened  at  251 
Kearny  Street,  San  Francisco,  to  provide  buying  in¬ 
formation  on  goods  and  services  west  of  the  Rocky 
Mountains.  The  union  was  formed  a  little  more  than 
a  year  ago  to  provide  information  enabling  consumers 
to  protect  themselves  against  inferior  products  and  to 
get  the  most  for  their  money.  President  of  the  national 
association  is  Dr.  Colston  E.  Warne,  of  Amherst  Col¬ 
lege,  and  chairman  of  the  Western  section  is  Dr.  Robert 
A.  Brady,  of  the  University  of  California.  The  list  of 
sponsors  includes  leaders  in  many  walks  of  life.  The 
union  is  a  non-profit  organization  which  bases  its  re¬ 
ports  on  scientific  tests  and  actual  trials  of  products. 

• 

THE  SWARTWOUT  COMPANY,  Cleveland,  Ohio,  has 
issued  a  new  bulletin  on  Rotary  Ventilators  containing 
design  and  capacity  information,  which  can  be  in¬ 
valuable  in  ascertaining  ventilation  requirements.  Dis¬ 
tribution  is  free  for  the  asking. 

• 

ROCKY  MOUNTAIN  PACKING  CORPORATION,  Salt  Lake 
City,  Utah,  has  announced  the  addition  of  Mr.  Max 
Lehmann  to  its  executive  staff  in  the  capacity  of  execu¬ 
tive  assistant  to  the  president.  Prior  to  his  association 
with  the  Rocky  Mountain  Packing  Corporation,  Mr. 
Lehmann  was  actively  engaged  in  the  canning  industry 
in  Europe  where  he  owned  and  operated  large  canning 
concerns  since  1920. 

• 

MRS.  ELLA  H.  GASKING,  Chairman  of  Batchelors  Peas, 
Ltd.,  largest  canners  in  England,  will  attend  the  Na¬ 
tional  Canners  Convention  in  Chicago  this  week. 
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The  Hydro  Geared  Grader 

The  Rod  Split  and  Skin  Remover 
and  Washer 

The  New  Hex-Ro  Cleaner 

The  Taper  Tip 
Corn  Trimmer 


Machines  to  help  you  pack  better  quality 
and  at  the  same  time  save  you  money. 


The  Sinclair-Scott  Co. 

**The  Original  Grader  House** 

BALTIMORE,  MD. 


30  per  cent 
INCREASED 
EFFICIENCY 

Improved  Kook-More  Koils  Give 
30%  greater  Efficiency  than  prior 
type  oi  Kook-More — the  outstanding 
coil  up  to  the  development  of  the  pre¬ 
sent  design- 


%  The  Efficiency  of  Kook -More  Koils  has  never  been  met  by  any 
other  type  of  cooking  coil.  But  the  Improved  Kook -More  now  being 
manufactured  will  handle  a  larger  volume  of  steam,  permit  positive 
de-aeration  of  steam,  instantly  remove  all  condensation,  supply  greater 
radiation  service,  and  is  still  more  sanitary  and  easier  to  clean— does 
everything  the  old  Kook-More  did  only  does  it  better.  Improved 
Kook-Mores  have  by  far  the  greatest  evaporating  capacity  of  any 
coil  available.  Quick  cooks  not  only  mean  increased  production 
volume,  but  a  better  product  of  finer  color. 

F.  H.  LANGSENKAMP  CO. 

^'Efficiency  in  the  Canning  Plant” 

INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western 
Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas 
Representative:  A.  H.  VAYO,  Harlingen,  Texas.  CHISHOLM-RYDER  CO., 
Niagara  Falls,  N.  Y. 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS — State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want — ^write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery. 

FOR  SALE — At  sacrifice  for  quick  removal,  1  Roberts  54" 
Water  Filter;  1  150-h.  p.  Boiler  (brick  in  type);  Woven  Wire 
and  LaPorte  Matting,  all  widths;  Conveyor  Chain  with  attach¬ 
ments;  No.  67,  No.  75,  No.  77  and  No.  1100  class  Malleable  Iron 
Roller.  Wm.  T.  Howeth,  Lewes,  Del. 


FOR  SALE — Special  Inventory  Sale.  Buy  rebuilt  machinery 
before  February  1st  and  make  substantial  savings.  Send  your 
inquiries,  ask  for  list.  We  buy,  sell,  and  exchange.  Wolfrom 
Machinery  Co.,  Syracuse,  N.  Y. 


FOR  SALE — Apple  Sauce  Canning  Equipment,  Paring 
Machines,  Cookers,  Washers,  Fillers,  various  Conveying  equip¬ 
ment,  etc.  In  good  condition.  The  Quaker  Maid  Co.,  Inc., 
Brockport,  N.  Y. 

FOR  SALE — Reconditioned  Machinery.  1  18-ft.  Sprague 
Blancher,  1  Sprague  Cooling  Tank,  2  Chisholm  Scott  Viners, 
2  Berlin  Rod  Washers,  2  Berlin  Retorts,  3  Water  Tight  Hopper 
Trucks.  Canning  Machinery  Co.,  Berlin,  Wis. 

FOR  SALE — Equipment  for  Condensate  Return  System  to 
Boilers.  1  Crane  Dump  Trap  No.  95C,  2"  inlet  and  discharge, 
A-No.  1  condition,  used  three  seasons;  1  Crane  Dump  Trap  No. 
95D,  2"  inlet  and  discharge,  used  only  two  seasons,  A-No.  1 
condition;  1  Morehead  Dump  Trap  No.  28123-6,  3"  inlet  and 
discharge,  used  three  seasons,  A-No.  1  condition;  1  Morehead 
Dump  Trap  No.  20769,  2"  inlet  and  discharge,  good  working 
order;  1  Morehead  Dump  Trap  number  unknown,  same  model 
as  aforementioned  trap,  2"  inlet  and  discharge,  good  working 
order;  1  Sterling  Dump  Trap  No.  539,  1"  inlet  and  discharge, 
good  working  order.  Edgar  F.  Hurff  Co.,  Swedesboro,  N.  J. 

FOR  SALE — New  and  used  boilers,  heaters,  pumps,  engines, 
air  compressors,  valves,  traps,  etc.  We  carry  general  line  of 
power  plant  equipment.  Let  us  know  your  needs.  Boiler 
Engineering  &  Supply  Co.,  Phoenixville,  Pa.  Phone  2524. 

FOR  SALE — 5  Tuc  Huskers,  good  condition;  2  Berlin  Double 
Batch  Mixers;  2  Berlin  Blending  Tanks,  used  one  season.  For 
sale  at  a  bargain.  Roxanna  Canning  Co.,  Inc.,  Waynesville, 
Ohio. 


WANTED  — MACHINERY 


WANTED — 4  large  Chisholm-Ryder  Bean  Snippers,  1  No.  5 
and  1  No.  6  Chisholm-Ryder  Pregrader  for  green  beans. 
Address  Box  A-2273  c/o  The  Canning  Trade. 

WANTED — Four  8  or  10-track  Morgan  Nailing  Machines; 
two  Doig  Box  Strapping  Machines.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE  — FACTORIES 


FOR  SALE— Small  pea,  bean,  corn  and  blackberry  cannery 
in  Western  Washington.  Capacity  approximately  seventy-five 
thousand  cases.  Acreage  available.  Address  Box  A-2267 
c/o  The  Canning  Trade. 


FOR  SALE — Two  canning  factories  located  at  Quinton,  N.  J. 
For  full  particulars  address:  Fogg  &  Hires  Co.,  Salem,  N.  J. 


FOR  SALE — Tomato  Cannery  known  as  Farmers’  Canning 
Company,  Dunreith,  Indiana.  Extra  good,  up-to-date,  fully 
equipped.  Located  on  U.  S.  40  and  Pennsylvania  Railroad.  For 
information  write  this  company. 


HELP  WANTED 


WANTED — Superintendent  by  large  Eastern  Canner  of 
tomato  products,  jellies,  etc.  Must  be  experienced  and  able  to 
take  charge  of  plant.  Reply  stating  age,  experience,  etc. 
Address  Box  B-2251  c/o  The  Canning  Trade. 


WANTED — Competent  man  fully  versed  processing  Baked 
Beans,  Pork  and  Beans,  Red  Kidney,  Dry  Lima,  Hominy,  Brown 
Broad,  etc.  Give  fuU  particulars  experience  and  training. 
Address  Box  B-2260  c/o  The  Canning  Trade. 


WANTED — Food  Chemist  for  year-round  position  with  large 
Eastern  canner.  State  experience  and  salary  expected.  Address 
Box-B  2250  c/o  The  Canning  Trade. 


MISCELLANEOUS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2261  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


POSITION  WANTED — By  man  thoroughly  experienced  in 
brokers-wholesale  and  direct  retail  sales  contacts,  all  canned 
foods,  highest  references.  Location  immaterial.  Salary  or  com¬ 
mission  and  drawing  account.  Address  Box  B-2258  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Manager.  15  years  operating 
group  plants.  Now  connected  with  one  of  largest  plants  in 
South.  Reference  from  present  and  former  employers.  Desire 
location  in  the  West.  Address  Box  B-2274  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  by  man  with  ex¬ 
tensive  experience.  Good  references.  Address  Box  B-2266 
c/o  The  Canning  Trade. 
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POSITION  WANTED — By  competent  man  capable  of  organiz¬ 
ing  and  operating  a  canning  factory,  practical  experience  with 
factory  operations  from  contracting  to  finished  products.  Ad¬ 
dress  Box  B-2271  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  of  canning  plant 
by  man  of  38  with  15  years’  experience.  Can  build,  equip  and 
pack.  Familiar  with  peas,  stringless  beans,  sugar  corn,  lima 
beans,  tomatoes  and  spinach.  Understand  field  work  thoroughly. 
Best  references.  Address  Box  B-2272  c/o  The  Canning  Trade. 


SAFE  INSECTICIDES 

for 

Controlling  Crop  Pests 

AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 

“Clarence,”  she  called.  He  stopped  the  car  and 
looked  around. 

“I  am  not  accustomed  to  call  my  chauffeurs  by  their 
first  name,  Clarence.  What  is  your  sur-name?” 
“Darling,  mum.” 

“Drive  on,  Clarence.” 

THE  REAL  STUFF 


ROBSON  GOLDEN  CROSS  BANTAM  CORN 

A  premium  goes  to  many  tanners  who  use  our  Golden  Cross  Corn.  Why? 
Because  of  quality.  It  is  never  difficult  to  sell  a  high  quality  pack. 
Wiite  for  (Canners  Specials)  a  descriptive  seed  circular  for  the 
trade. 


BOX  13.  HALL.  N.  Y. 


fel  CANNING  MACHINERyLiJ 

SCOTT  IMPROVED  YINERS^VINER  FEEDERS 

fouHdtrs  cf 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  CQLUMBUSrO 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 

=JIL 


A  read-headed  Irish  boy  once  applied  for  a  position 
in  a  messenger  office.  The  manager,  after  hiring  him, 
sent  him  on  an  errand  in  one  of  the  most  fashionable 
districts.  Half  an  hour  later  the  manager  was  called 
to  the  phone  and  the  following  conversation  took  place : 

“Have  you  a  read-headed  boy  working  for  you?” 

“Yes.” 

“Well,  this  is  the  janitor  at  the  Oakwood  Apart¬ 
ments,  where  your  boy  came  to  deliver  a  message.  He 
insisted  on  coming  in  the  front  way,  and  was  so  per¬ 
sistent  that  I  was  forced  to  draw  a  gun.” 

“Good  heavens!  You  didn’t  shoot  him,  did  you?” 

“No,  but  I  want  my  gun  back.” 

The  preacher  was  out  on  the  links  and  thought  a 
small  moral  lesson  might  not  be  amiss. 

“I  noticed,”  he  remarked,  mildly,  “that  the  players 
who  get  the  lowest  scores  are  not  those  who  swear.” 

“Why  the  hell  should  they?”  exclaimed  the  gloomy 
golfer,  as  he  dug  up  another  slice  of  turf. 

TOO  TRUE! 

A  girl  was  asked  to  explain  why  men  never  kiss  each 
other,  while  women  do.  She  replied: 

“Men  have  something  better  to  kiss;  women 
haven’t.” 

When  some  one  asked  a  faithful  son  of  Erin  where 
the  Second  Presbyterian  Church  in  Chicago  was: 

“G’wan  wid  you — Oi  don’t  even  know  where  the  first 
wan  is.” 


TAKING  NO  CHANCES 

In  Dawson  City  a  colored  man,  Sam  Jones  by  name, 
was  on  trial  for  felony.  The  judge  asked  Sam  if  he 
desired  the  appointment  of  a  lawyer  to  defend  him. 
“No,  sah,”  said  Sam.  “I’se  gwine  to  throw  myself  on 
the  ignorance  of  the  cote.” 

Sherlock :  Ah,  Watson !  I  see  you  have  put  on  your 
winter  underwear. 

Watson:  Marvelous,  Holmes!  How  did  you  deduct 
that? 

Sherlock:  Well  you  have  forgotten  to  put  on  your 
trousers. 
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Bigger  Yields 

from  Woodruff  Seeds 


For  instance:  these  wilt  resistant  peas. 
They  were  produced  under  ideal  condi¬ 
tions,  on  irrigated  land.  They  are  a 
uniform,  true-to-type,  superior  strain. 
They  are  ideal  for  canners  for  they  pro¬ 
duce  higger  yields. 


Wire  to  Woodruff  for  immediate  or 
future  delivery. 


F.  H.  WOODRUFF  &  SONS 

Milford  -  Connecticut 


Branches  and  shipping  points; — Sacramento,  Calif.,  Rocky  Ford,  Colo.. 
Milford,  Conn.,  Atlanta,  Ga.,  Toledo,  Ohio,  Mercedes,  Texas,  Basin. 
Wyo.,  Bellerose,  L.  I.  and  others. 


PHILLIPS  CAN  COMPANY 

.JHeuuifciclureri  of  Packers  Sanitary  Gam 


Hviiion  o\ 


January  21^,  1938 


21 


THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Buying  Is  Active — The  Strong  Position  of  Tomatoes — ^The 
Record  Packs  of  Fruits  and  Juices — Info.  About  Pea  Offerings. 

Buying — Buying  is  definitey  setting  in.  They  are 
using  no  brass  bands  to  announce  it,  but  canners 
tell  us  that  orders  against  futures  are  coming  along 
steadily,  and  where  spot  buying  is  done,  even  though 
in  small  lots,  it  is  all  for  rush  shipment.  This  indicates, 
as  they  see  it,  that  supplies  are  low,  and  you  may  be 
sure  they  are.  In  fact,  they  are  lower  than  generally 
known,  and  heavy  buying  must  keep  on,  for  we  are 
now  in  the  heavy  consuming  months  of  the  year  for 
canned  foods. 

The  last  excuse  for  holding  off,  as  well  as  the  last 
basis  for  the  claim  that  canned  foods  are  in  over¬ 
supply,  has  been  removed  in  the  announcement  of  the 
1937  tomato  pack  statistics.  Officially,  all  sizes  of  tins 
included,  the  figure  stands  at  21,267,423  cases.  We 
give  you  the  detailed  figures  elsewhere.  If  you  are  an 
oldster,  given  to  comparing  such  reports  with  former 
years,  when  they  were  made  on  the  basis  of  3’s,  the 
figure  would  be  short  of  15,000,000  cases.  But  if  you 
make  another  mistake  in  reckoning  this  against  old- 
time  demand,  you  will  be  worse  off.  Harken  back  to 
the  packs  of  1935 — 24,289,543  cases,  and  1936 — 21,- 
058,928  cases,  all  figured  upon  the  same  basis  as  this 
year’s,  for  a  basis  of  present  consumer  demand,  and 
note  that  there  are  none  of  these  many  cases  left,  any¬ 
where.  They  are  all  gone,  and  have  been  since  tomato 
canning  started  in  1937.  Roughly  that  is  an  average 
of  over  22  million  cases  consumption  per  year,  in  this 
new  epoch,  and  you  have  but  21  million  cases  to  supply 
that  demand,  plus  a  natural,  normal  increase  in  con¬ 
sumer  demand.  Don’t  let  any  recession  pessimist  tell 
you  that  consumption  has  been  halted ;  it  has  not,  and 
the  thousands  who  are  now  returning  to  work  make  it 
certain  that  there  will  be  no  such  recession  in  consumer 
buying.  We  told  you  in  last  week’s  issue  to  up  your 
prices  to  75  cents  and  80  cents  for  standard  2’s;  to 
stand  firm  and  that  you  would  get  it.  Now  you  see 
that  this  must  be  the  price,  and  possibly  higher,  before 
this  heavy  demand,  and  the  low  condition  of  distributor 
supplies,  can  be  filled.  But  we  can  only  tell  you ;  it  is  up 
to  you  to  act. 

FRUITS — A  second  eventful  thing  of  the  week  has 
been  the  issuance  of  statistics  on  the  California  packs. 
You  will  note  that  it  represents  an  all  time  high  record ; 
yet  demand  has  been  such  that  all  lines  are  in  quite 
comfortable  position  on  the  Coast,  and  no  canner  is 
worried.  Fruit  canners  ran  far  ahead  of  themselves. 


while  the  packing  of  vegetables  fell  off.  A  thing  of 
particular  interest  to  us  is  the  steady  progress  being 
made  in  the  canning  of  freestone  peaches,  that  fruit 
with  the  real  peach  flavor.  The  pack  of  freestones — 
commonly  called  “Raggedy  Anns” — in  1935  showed  but 
365,769  cases.  In  1936  this  jumped  to  475,091  cases, 
and  in  1937  to  1,042,953  cases!  And  they  have  evi¬ 
dently  been  holding  these  away  from  the  Eastern  trade, 
for  we  have  been  unable  to  find  a  can  or  a  case  of  them 
anywhere,  or  to  get  anyone  to  find  them  for  us.  Watch 
this  flavor-full  pack  grow.  If  they  ever  let  the  masses 
in  the  East  taste  them  they  will  never  be  able  to  pack 
enough.  We  have  been  told,  and  we  hope  it  is  so,  that 
these  freestones  closely  approach  the  famous  old 
Maryland-Delaware  peach,  which  made  canned  peaches 
famous.  If  they  feed  the  multitude  peaches  with  that 
flavor — never  mind  the  lack  of  razor-like  edges  to  the 
halves,  or  the  slightly  clouded  syrup  (due  to  peach 
juice),  there  will  never  again  be  a  surplus  of  canned 
peaches  that  has  to  be  forced  on  the  market.  And  we 
are  not  overlooking  the  fact  that  they  are  now  canning 
all  peaches  in  a  more  nearly  ripe  condition  than  they 
used  to;  that  will  help  mightily  in  increasing  popular 
demand  for  canned  peaches.  Buyers  and  brokers  may 
like  appearances,  but  the  people  like  flavor. 

JUICES — Another  record  is  presented  for  your  con¬ 
sideration,  in  these  figures.  Study  the  packs  of  juice, 
nectars,  etc.,  in  fruits,  and  then  turn  to  the  tomato 
juice  output  and — be  astounded.  There  was  some  very 
“bum”  tomato  juice  packed  last  year  and  the  year 
before,  and  it  did  not  do  the  juice  market  any  good. 
But  this  past*  season  most  if  not  all  such  careless 
packers  mended  their  ways,  and  this  resulted  in  hold¬ 
ing  down  the  output  to  just  about  the  figure  for  1936. 
There  seems  to  be  no  leeway  in  the  making  of  these 
juices,  whether  fruit  or  tomato,  etc.,  they  must  be 
good  or  they  are  bad.  The  industry  knows  this  and 
is  acting  accordingly,  and  it  is  on  this  account  that 
consumption  has  reached  its  high  point. 

PEAS — Tendering  of  canned  peas  to  the  Government 
is  probably  on  in  earnest  as  this  is  written,  but  there 
have  been  some  questions  around  in  canners’  minds,  as 
for  instance:  if  they  option  a  lot  of  peas,  must  they 
hold  them  until  they  hear  from  the  Government,  or 
can  they  sell,  if  the  opportunity  arrives?  The  answer 
is  that  the  Government  does,  not  want  to  buy  any  more 
peas  than  necessary,  and  does  not  want  to  limit  the 
canner’s  opportunity  to  sell  through  normal  channels, 
in  any  way.  The  offers  must  be  in  by  January  24th, 
and  the  Government  may  then  take  15  days  to  reply. 
We  may  know  then  what  amount  of  canned  peas  were 
offered,  and  something  of  the  prices  put  on  them,  with¬ 
out  disclosing  whose  prices  they  may  be,  or  who  made 
the  offers. 
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INTERLUDE — This  week  is  a  sort  of  interlude,  be¬ 
tween  the  meeting  of  the  big  Convention,  and  all  that 
is  supposed  to  have  been  held  up  waiting  this  great 
event.  We  have  never  seen  the  results  equal  the  ex¬ 
pectations,  but  maybe  this  year  will  be  an  exception. 

If  the  canners  get  through  this  Convention  without 
losing  their  pin-feathers — it  will  be  a  success  for  them. 
Back  to  normal  market  reports  after  next  week. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Buying  Quickening — Market  Definitely  Firmer — ^Tomatoes  Ad¬ 
vancing — Pea  Prices  Steadied — Better  Feeling  in  Salmon — 
Corn  Somewhat  Neglected — Applesauce  Quoted  Above  Retail 
Prices — More  Interest  In  Asparagus — The  Convention  Exodus. 

New  York,  January  21,  1938. 

HE  SITUATION — While  interest  in  next  week’s 
convention  is  rapidly  reaching  fever  heat,  the  spot 
market  for  canned  foods  came  in  for  considerable 
attention  in  the  past  week,  with  the  tempo  of  trading 
definitely  quickening.  Many  distributors  are  appar¬ 
ently  unwilling  to  wait  until  convention  week  to  cover 
shortages  which  came  to  light  in  year-end  stock-taking, 
and  a  good  amount  of  prompt  shipment  business  de¬ 
veloped  during  the  week.  The  market  undertone  is 
definitely  firming  up  on  most  items,  and  canners  will  be 
on  firm  ground  when  talking  over  things  with  their  job¬ 
ber  friends  in  Chicago  next  week. 

THE  OUTLOOK — Steady  to  strong  markets,  with  a 
stiffening  tendency  as  carryover  holdings  become 
further  depleted,  are  in  sight  for  most  canned  foods 
products.  This  may  not  hold  true  in  the  case  of  Cali¬ 
fornia  peaches  and  apricots,  in  view  of  the  large  1937 
pack  totals  disclosed  by  this  week’s  compilation  by  the 
Canners’  League  of  California.  Vegetables  are  steady¬ 
ing,  with  an  upward  price  tendency  in  evidence,  and 
salmon  currently  is  the  only  weak  sister  among  the 
canned  fish  items,  with  a  possibility  that  this  reac¬ 
tionary  tendency  may  prove  short-lived.  Distributors 
are  expected  to  make  moderately  large  additions  to 
inventories,  both  to  fill  out  stocks  and  in  anticipation 
of  higher  packing  costs  and  consequently  increased 
canned  foods  costs,  during  1938. 

CHICAGO  SPECIALS — While  the  move  toward 
Chicago  is  already  under  way,  most  of  New  York’s 
leading  trade  lights  will  get  under  way  tomorrow. 
Both  the  Pennsylvania  and  New  York  Central  rail¬ 
roads  are  running  food  trade  specials  to  the  conven¬ 
tions,  and  a  number  of  the  other  roads  are  also  handling 
large  parties  for  the  Windy  City.  The  two  specials 
which  leave  tomorrow  afternoon  will  have,  in  the 
aggregate,  some  300  brokers,  wholesale  grocers,  and 
manufacturers  aboard. 

TOMATOES — Prices  at  southern  canneries  are 
showing  a  better  tone,  and  canners  generally  are  now 
holding  firmly  at  listed  levels  on  all  sizes.  Demand  is 
broadening,  with  chains  still  featuring  tomatoes  at  low 
prices  at  retail.  Arkansas  and  Missouri  packers,  as 


well  as  canners  in  Indiana  and  Ohio,  are  now  generally 
firm  at  65  cents  for  standard  2s,  90  cents  for  2i/^s,  and 
$3.00  for  10s.  In  New  York  State,  canners  are  holding 
the  market  steady  on  the  basis  of  75  cents  for  extra 
standard  2s,  $1.05  for  21/2S,  and  $3.50  for  10s.  Quota¬ 
tions  on  California  tomatoes  remain  unchanged,  with 
relatively  little  buying  interest  for  intercoastal  ship¬ 
ment  at  the  moment. 

PEAS — The  entry  of  the  Federal  Surplus  Commodi¬ 
ties  Corporation  into  the  market  has  had  a  steadying 
infiuence  upon  canned  pea  prices,  and  the  market  is 
tending  upwards.  In  the  midwest,  standards  are  now 
held  at  a  range  of  70  to  75  cents  per  dozen,  at  canneries, 
while  the  market  in  the  south  is  also  improving,  with 
packers  quoting  all  the  way  from  671/2  cents  to  75  cents, 
and  indications  that  the  market  will  shortly  settle  on 
a  70  cent  bottom.  The  higher  grades  are  also  showing 
a  better  tone,  with  more  inquiry  developing  as  distri¬ 
butors  find  holes  in  their  stocks  created  by  well-sus¬ 
tained  retail  demand,  and  curtailed  jobbing  purchases 
over  the  past  six  weeks. 

SALMON — A  better  feeling  has  developed  in  the 
market  with  publication  of  the  final  pack  figures  for 
1937,  as  compiled  by  the  “Pacific  Fisherman”,  showing 
that  the  total  pack  was  well  under  generally-accepted 
estimates.  The  figures  compiled  show  that  production 
of  reds  for  the  year  was  2,168,528  cases,  pinks 
3,947,271  cases,  chums  786,397  cases,  Chinooks  369,725 
cases,  cohoes  236,708  cases,  and  steelheads  17,568  cases 
Thus,  the  total  pack  for  the  year  is  set  at  7,526,197 
cases,  which  compares  with  a  pack  of  8,983,217  cases 
for  1936,  6,037,454  cases  for  1935,  and  8,361,990  cases 
for  1934.  Demand  for  salmon  for  coast  shipment  con¬ 
tinues  quiet  in  the  local  market,  with  jobbers  picking 
up  stocks  from  consignment  holdings  here  or  in  the 
resale  market  to  take  care  of  pressing  requirements. 
The  advancing  of  Washington’s  salmon  tax  assessment 
date  to  January  1,  this  year,  should  eliminate  the  sell¬ 
ing  pressure  which  developed  in  former  years  just 
prior  to  March  1,  the  old  inventory  assessment  date. 

CORN — No  price  changes  have  developed  on  canned 
corn  during  the  week,  and  trading  is  still  rather  routine 
on  both  standard  and  fancy  grades.  Distributors  are 
believed  to  be  in  need  of  replacement  supplies,  however, 
and  inquires  which  have  developed  during  the  week 
indicate  the  probability  of  considerable  prompt  and 
spring  shipment  business  being  placed  during  the 
progress  of  the  Chicago  conventions. 

APPLE  SAUCE — With  the  A.  &  P.  featuring  fancy 
New  York  State  apple  sauce  at  5  cents  per  can  at  retail 
in  its  stores  in  New  York,  it  becomes  apparent  that  this 
chain  must  have  acquired  substantial  stocks  on  the 
market  dip  late  in  1937.  Currently,  New  York  canners 
are  holding  the  market  at  canneries  at  65  cents  per 
dozen  for  fancy  2s,  with  fancy  10s  at  $3.00.  Michigan 
canners  quote  fancy  2s  for  prompt  shipment  at  67^2 
cents,  f.  o.  b.  canneries. 

ASPARAGUS — Jobbers  are  showing  more  interest 
in  asparagus  for  prompt  shipment,  and  the  coast  mar¬ 
ket  is  holding  steady.  On  No.  1  square,  California 
canners  are  offering  green  asparagus  for  prompt  ship¬ 
ment  at  $2,421/2  for  colossal,  $2,571/2  for  mammoth, 
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and  $2.50  for  large,  with  medium  offering  at  $2.22l^. 
On  No.  21/4  square  tins,  the  market  holds  at  $2.25  for 
colossal  and  mammoth  and  $2.45  for  large. 

CALIFORNIA  FRUITS — No  further  price  changes 
have  developed  on  canned  fruits  during  the  week,  and 
the  market  has  been  rather  quiet.  It  is  indicated  that 
buyers  are  holding  off  on  further  purchases  until  they 
have  an  opportunity  to  make  some  first-hand  contacts 
in  Chacigo  and  determine  for  themselves  just  how 
efficacious  the  stabilization  program  of  the  west  coast 
packers  is  likely  to  prove. 

SPINACH — More  inquiry  for  spinach  is  developing, 
and  the  market  is  showing  a  fairly  steady  tone.  Cali¬ 
fornia  packers  are  quoting  fancy  Is  at  80  cents,  2s  at 
90  cents,  2i/4s  at  $1.05  and  10s  at  $3.75,  with  the  picnic 
size  held  at  70  cents.  Southern  canners  offer  at  72^2 
cents  for  fancy  2s,  $1.00  for  2i/4s,  and  $3.40  for  10s, 
while  Ozark  canners  quote  the  market  for  solid  pack  at 
60  cents  for  2s,  85  cents  for  2V4s,  and  $2.75  for  10s. 
Canners  in  the  Northwest  are  offering  fancy  2i/2S  at 
$1.15. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  '‘The  Canning  Trade" 

Canning  Industry  Headed  For  Chicago  Convention,  Favorable 
Weather  Anticipated — Higher  Prices  For  New  Pack  Reported 
— Market  Dull,  Prices  Firm. 

Chicago,  Ill.,  January  21,  1938. 

HE  CONVENTION— When  this  column  of  The 
Canning  Trade  is  read,  many  of  the  Clan  will  be 
on  their  way  to  what  promises  to  be  history-making 
Chicago  Meetings.  It  is  well  to  bear  in  mind  that  in 
addition  to  the 

National  Canners  Association 
National  Food  Brokers  Association 
the  following  additional  trade  groups  will  hold  Con¬ 
ventions  : 

National  American  Wholesale  Grocers 
Associated  Grocery  Manufacturers 
National  Retail  Owned  Grocers 
National  Association  of  Food  Chains 
Super  Market  Institutes 
National  Association  of  Retail  Grocers 
National  Pickle  Packers 
National  Preservers  Association 
National  Macaroni  Manufacturers. 

THE  WEATHER — It  was  Mark  Twain  who  once 
said  that  “people  always  talk  about  the  weather  but 
never  do  an3rthing  about  it.”  There  has  been  con¬ 
siderable  talk  going  around  as  to  just  what  kind  of 
weather  Chicago  will  dish  out  for  the  Conventionites. 
Your  guess  is  as  good  as  anyones. 

The  weather  to  date  has  been  mild.  Only  for  a 
couple  of  days  this  winter  did  the  thermometer  strike 
zero.  It  is  to  be  hoped  that  the  weather  man  will  be 
kind  during  the  week  of  the  24th  to  28th. 


TOMATOES — There  was  a  meeting  of  the  Indiana 
canners  at  Indianapolis  on  Monday  last,  the  17th. 
Those  who  attended,  came  back  to  Chicago  with  the 
report  that  it  looked  very  much  as  if  higher  prices 
would  be  paid  the  growers  for  raw  stock  the  coming 
season. 

The  market  is  unchanged.  Most  canners  are  holding 
No.  2  standard  at  671/4  cents  to  70  cents,  factory,  but 
an  occasional  lot  of  65  cent,  factory,  tomatoes  show 
up  and  one  or  two  sales  have  been  reported  even  at 
671/2  cents,  delivered,  Chicago. 

No.  21/4  tin  standards  are  steady  at  a  price  range 
of  90  cents  to  $1.00,  Indiana  factory,  while  No.  10 
standards  are  firmly  held  at  $3.25  to  $3.40,  factory. 

TOMATO  PUREE — Interest  has  lagged  in  this  item 
for  the  past  several  months.  Prices  rule  from  $2.75 
for  No.  10  tin  puree  to  as  high  as  $3.75,  factory  points 
in  Indiana  and  Ohio.  No.  1  tin  puree  is  freely  offered 
at  around  40  cents,  factory. 

PEAS — No  questioning  the  stronger  market  and 
better  feeling  that  prevails  and  all  on  account  of  the 
Federal  Surplus  Commodity  Corp.  program. 

Wisconsin  canners  have  received  the  papers  from 
the  Government  and  many  of  them  have  submitted  bids. 
It  is  thought  that  just  as  soon  as  actual  buying  begins 
and  these  bids  confirmed,  that  even  a  stronger  market 
will  rule.  The  lowest  priced  pea  in  Wisconsin  today  is 
a  No.  2  tin  standard  Alaska  at  721/4  cents  to  75  cents, 
factory. 

No.  10  tins  have  been  in  a  better  demand.  Apparently 
the  institutional  trade  have  not  covered  their  wants. 
A  few  prices  on  No.  10s  are : 

No.  10  Fancy  No.  3  sieve  Alaskas . $6.00  factory 

No.  10  Ex.  Stand.  No.  3  sieve  Alaskas  4.75  factory 

No.  10  Stand.  No.  3  sieve  Alaskas....  3.75  factory 

No.  10  Stand.  No.  4  sieve  Alaskas....  3.50  factory 

CORN — Rather  a  dull  period  prevails.  No.  2  stan¬ 
dard  crushed  in  Evergreen  and  Narrowgrain  variety 
is  quoted  at  65  cents,  factory  Ohio.  Indiana  and  Illinois 
canners  are  asking  more.  The  Iowa  canners  have 
bucked  up  some  and  are  asking  around  70  cents, 
factory. 

The  demand  for  extra  standard  and  fancy  grades 
has  been  rather  poor  of  late,  although  distributors 
frankly  admit  a  wide  and  continued  good  movement. 

GREEN  AND  WAX  BEANS— Some  business  has 
been  noted  during  the  past  week  on  the  basis  of :  No.  2 
standard  cut  green,  75  cents,  Wisconsin  factory,  and 
No.  2  extra  standard  cut  green,  90  cents,  Wisconsin 
factory.  Wax  beans  are  very  scarce  with  some  offer¬ 
ings  noted  from  the  West. 

SPINACH — No.  21/4  fancy  Southern  California,  new 
packing,  has  been  quoted  at  90  cents.  Coast,  but  little 
or  no  interest  has  developed. 

The  low  priced  sellers  from  the  Ozarks  seem  to  have 
withdrawn  from  the  market  completely  and  now  the 
only  quotations  one  hears  of  are: 

No.  2  tin  Spinach . $  .65  Ozarks 

No.  21/4  tin  Spinach . 871/4  Ozarks 

No.  10  tin  Spinach .  2.75  Ozarks 
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CHERRIES — The  red  sour  pitted  cherry  situation 
is  somewhat  weak,  A  report  was  going  around  this 
market  yesterday  that  a  sale  had  been  made  on  No.  10 
Michigan  red  sour  pitted  cherries  at  less  than  $6.50, 
Michigan  factory. 

CALIFORNIA  FRUITS — The  market  is  quiet. 
Everyone  is  waiting  until  next  week-end  so  they  can 
contact  the  various  California  factors  that  will  be  in 
attendance  at  the  Convention.  Meanwhile,  the  peach 
market  is  pegged  and  apricots  are  holding  their  own. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— A 
heavy  volume  of  business  is  being  recorded  in  juices, 
and  the  talk  around  the  market  is  that  grapefruit  juice, 
both  sweetened  and  unsweetened,  has  undoubtedly 
materially  cut  into  consumer  demand  on  segments. 

Texas  is  quoting  No.  2  fancy  unsweetened  grapefruit 
juice  at  65  cents,  factory.  While  in  Florida,  the  lowest 
price  one  hears  on  the  item  is  70  cents.  The  46  oz. 
grapefruit  juice  is  coming  in  for  bigger  play  and  quo¬ 
tations  range  from  $1.60  to  $1.70. 

ISN’T  IT  ODD — To  keep  you  well  informed,  America 
has  2,167  daily  newspapers  and  10,805  weeklies.  The 
large  majority  of  these  has  for  the  past  three  months 
or  more  been  publicizing  recession.  In  many  of  these 
same  papers,  particularly  the  financial  sections,  have 
appeared  just  during  the  past  week,  articles  headed : 
Industry  Index  Shows  First  Rise  in  Three  Months 
Steel  Operations  Turn  Upward 
Cotton  Textiles — Mark  Pickup  in  Demand 
Foreign  Trade  Best  in  Many  Years 
Hudson  Motors  Will  Show  Fourth  Quarter  Profit 
Building  Gains  in  December 
and  many  more.  Isn’t  it  odd? 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

The  Statistics  and  What  They  Mean — Fruit  Packs  Up,  Vege¬ 
table  Packs  Down — Commended  For  the  Full,  Open 

Statement — No  Broccoli  This  Year. 

San  Francisco,  Calif,,  January  20,  1938. 

HE  STATISTICS — The  most  recent  feature  has 
been  the  release  by  the  Canners  League  of  Cali¬ 
fornia  of  statistics  covering  the  1937  packs  of 
fruits  and  vegetables  in  this  State.  The  figures  were 
compiled,  as  usual  from  individual  reports  of  canners 
in  both  Northern  and  Southern  California,  the  reports 
covering  more  than  97  per  cent  of  the  pack,  with  the 
rest  carefully  estimated.  The  cling  peach  and  aspara¬ 
gus  pack  figures  represent  the  final  results,  as  compiled 
by  the  Canning  Peach  Advisory  Board  and  the  Aspara¬ 
gus  Industry  Board,  respectively. 

The  total  pack  of  fruits  and  vegetables  reached  the 
all-time  high  of  37,516,983  cases,  exceeding  that  of 
1936  by  4,166,931  cases.  These  figures  do  not  include 
fruits  for  salad  and  fruit  cocktail  packed  direct  from 
fresh  fruits  during  the  cling  peach  canning  season. 
The  Canning  Peach  Advisory  Board  reports  that  dur¬ 


ing  the  year  966,635  cases  of  fruits  for  salad  and 
3,077,767  cases  of  fruit  cocktail  were  packed  direct 
from  fresh  fruits.  Adding  these  to  the  regular  fruit 
and  vegetable  packs  increases  the  grand  total  to  41,- 
561,385  cases.  The  big  gain  in  output  over  former 
years  was  in  fruits,  that  of  vegetables  having  receded 
from  the  high  mark  set  in  1936.  The  pack  of  fruits 
has  been  reduced  to  the  No.  can  basis,  but  that  of 
vegetables  is  in  actual  cases. 

The  pack  of  fruits  for  the  year  amounted  to  21,517,- 
634  cases,  as  against  16,924,284  cases  for  1936.  The 
output  of  apricots  was  5,553,213  cases  and  was  made 
up  of  3,626,721  cases  of  halves,  1,016,224  cases  of 
unpeeled  whole  apricots  and  910,268  cases  of  whole 
peeled  apricots.  Packing  the  whole  fruit  was  largely 
a  new  venture  last  year.  The  cherry  pack  amounted 
to.  239,871  cases;  grapes,  114,391;  pears,  1,499,024; 
freestone  peaches,  1,042,953;  cling  peaches,  12,205,478; 
spiced  cling  peaches,  111,280;  plums,  179,718;  figs,  406,- 
104,  and  other  fruits,  156,602.  Attention  is  directed  to 
the  fact  that  in  the  pear  pack,  104,119  cases  were  from 
fruit  grown  in  the  Pacific  Northwest. 

The  pack  of  vegetables,  amounting  to  15,999,349 
cases,  showed  a  falling  off  from  that  of  1936  when  it 
reached  16,428,768  cases.  Increases  were  made  in 
string  beans,  peas,  tomato  juice,  tomato  paste,  tomato 
products  other  than  paste,  catsup  and  hot  sauce,  and 
in  vegetables  not  specifically  listed.  All  others  showed 
a  falling  off  in  production.  The  pack  was  as  follows: 
Asparagus,  2,072,590  cases;  string  beans,  586,563; 
peas,  281,884;  spinach,  2,197,750;  tomatoes,  including 
a  pack  of  202,882  cases  of  Italian  type  tomatoes, 
3,045,355;  tomato  juice,  2,317,206;  tomato  paste,  1,- 
516,787 ;  tomato  puree,  981,859 ;  tomato  catsup,  700,739 ; 
tomato  sauce,  1,088,671 ;  other  tomato  products, 
315,748,  and  other  vegetables,  894,197. 

The  pack  of  fruits  for  salad  for  the  year  reached  a 
total  of  1,256,492  actual  cases,  or  1,254,833  cases 
reduced  to  the  No.  2V2  basis.  That  of  fruit  cocktail  was 
3,152,313  cases,  cannery  run,  or  3,221,353  cases  on  the 
No.  21/2  basis.  The  pack  of  fruits  for  salad  showed  a 
falling  off  from  that  of  recent  years,  while  that  of  fruit 
cocktail  showed  a  marked  gain.  In  fact,  the  output  of 
this  style  of  pack  was  about  double  that  of  1935. 

For  those  desiring  the  pack  figures  in  detail,  the 
statistics  have  been  broken  down  by  the  Canners 
League  of  California  into  sizes  of  containers,  with  the 
pack  in  each  size.  The  canned  foods  trade  in  general 
is  loud  in  its  praise  of  California  canners  in  being  so 
straight  forward  in  making  public  its  pack  figures  and 
federal  officials  have  commended  this  policy  on 
numerous  occasions.  A  general  adoption  of  the  plan 
would  doubtless  do  much  to  ward  off  the  suspicion  some¬ 
times  directed  against  the  industry  in  regard  to  the 
packs  that  have  been  made. 

FISH — The  poorest  fishing  season  in  years  is 
reported  by  sardine  canners  and  owners  of  fishing 
boats  in  the  Monterey  districts.  As  a  result,  the  fleet 
in  these  waters  has  been  cut  down  and  boats  are  head¬ 
ing  for  more  profitable  waters  to  fish  for  tuna,  albacore 
and  halibut.  Not  only  have  catches  been  below  normal, 
but  the  fish  have  been  smaller  than  in  former  years.  In 
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the  southern  part  of  the  State  the  catch  is  heaver  than 
a  year  ago.  Many  Monterey  canners  are  out  of  the 
market  for  the  time  being,  but  the  southern  packers  are 
commencing  to  shade  prices  to  step  up  sales. 

Figures  covering  the  1937  salmon  pack  in  British 
Columbia  have  been  released,  these  indicating  a  falling 
off  from  the  pack  of  the  previous  year.  The  output 
amounted  to  1,493,956  cases,  as  against  1,881,026  cases 
for  1936,  and  was  made  up  as  follows:  Sockeyes,  321- 
554  cases;  springs,  15,491;  steelheads,  751;  bluebacks, 
19,218;  cohoes,  113,389;  pinks,  537,835,  and  chums, 
449,738. 

OLIVES — The  California  Packing  Corporation  has 
brought  opening  prices  on  Del  Monte  brand  California 
ripe  olives  for  shipment  prior  to  February  15,  1938. 
These  are  as  follows :  Large,  buffet  80  cents ;  No.  1  tall, 
$1.25,  and  No.  10,  $7.50.  Extra  large  buffet,  90  cents ; 
No.  1  tall,  $1.32 and  No.  10,  $7.95.  Mammoth,  No.  1 
tall,  $1.60,  and  No.  10,  $9.60.  Giant,  No.  1  tall,  $1.75, 
and  No.  10,  $11.00.  Jumbo,  No.  1  tall,  $1.85,  and  No. 
10,  $11.50.  Colossal,  No.  1  tall,  $2.40,  and  No.  10, 
$14.00.  New  pack  fruit  is  now  ready  for  shipment. 

NO  BROCCOLI — The  San  Jose  Canning  Company, 
of  San  Jose,  California,  has  decided  not  to  make  a  pack 
of  broccoli  this  season,  owing  to  unsettled  conditions  in 
the  canned  foods  field.  Last  season’s  pack  was  disposed 
of  without  difficulty  and  it  is  believed  that  a  pack  could 
have  been  moved  this  year,  but  it  was  deemed  wise  to 
keep  the  product  off  the  market,  even  though  it  is  a 
comparatively  new  one.  Instead,  this  concern  is  pack¬ 
ing  broccoli  in  one  pound  cartons  for  fresh  freezing  by 
another  concern. 

GULF  STATES  MARKET 

By  ’’Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Production  of  Shrimp  Very  Light — Demand  Light,  Prices 
Irregular — Good  Oysters  But  Demand  Lacking — Well  Known 
Fishing  Chief  Dies. 

Mobile,  Ala.,  January  20,  1938. 

SHRIMP — The  production  of  shrimp  last  week  was 
very  light  and  the  indications  are  that  it  will  not 
be  any  better  this  week.  There  were  not  enough 
shrimp  caught  to  supply  the  raw  headless  shrimp  mar¬ 
ket,  and  the  dealers  were  forced  to  disappoint  a  good 
many  of  their  customers. 

No  canning  of  shrimp  was  done  and  very  little,  if 
any  will  be  done  for  the  next  six  months  to  come,  or 
until  the  Fall  season  starts  in  August. 

The  demand  for  raw  headless  shrimp  is  good,  large 
headless  shrimp  are  bringing  16  and  18  cents  per 
pound,  f.  o.  b.  shipping  point. 

Prices  on  canned  shrimp  have  been  very  irregular 
for  some  time  and  the  buying  has  been  light  at  the 
prices  quoted  by  the  large  packers  of  $1.45  per  dozen 
for  small ;  $1.50  for  medium  and  $1.60  for  large,  f.  o.  b. 
factory.  However,  the  canned  shrimp  market  is 
expected  to  assume  a  more  firm  tone  when  the  buying 
for  Lent  requirements  starts. 

OYSTERS — Oysters  are  fine,  but  the  sale  of  them  is 
slack,  which  is  the  case  all  over  the  country.  Baltimore 
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and  other  oyster  producing  sections  report  poor 
business. 

The  weather  was  bad  last  week  and  this  cut  down 
production  to  where  the  supply  was  about  equal  to  the 
demand,  which  worked  out  satisfactorily  for  the  raw 
oyster  dealers. 

The  canning  of  oysters  is  moving  along  in  low 
gear?  as  some  of  the  reefs  are  closed  to  dredging  until 
next  month  and  some  of  the  boats  are  still  engaged  in 
tonging  oysters  for  the  raw  market.  When  the  raw 
oyster  market  plays  out,  these  boats  will  go  to  dredg¬ 
ing  oysters  for  the  canners. 

The  price  of  raw  oysters  has  dropped  20  to  30  per 
cent  of  what  it  was  Christmas  week. 

Prices  of  canned  oysters  are  irregular  and  sales  at 
lower  prices  than  those  quoted  are  being  mentioned. 

The  opening  prices  of  canned  oysters  are  $1  per 
dozen  for  four  ounce;  $1.05  for  five  ounce  and  $2.10 
for  ten  ounce,  f.  o.  b.  factory. 

MISSISSIPPI’S  CHIEF  OYTER  INSPECTOR 
DIES — The  Mobile  Register  brings  us  the  sad  news: 

’’Biloxi,  Miss.,  Jan.  15 — Louis  Stachling,  72,  chief 
oyster  inspector  for  the  Mississippi  sea  food  commis¬ 
sion,  died  in  New  Orleans  this  morning  at  the  Marine 
Hospital. 

He  was  a  native  of  Alcas  Lorraine  and  a  resident 
here  for  49  years.  He  formerly  was  city  marshal  and 
a  deputy  sheriff  here  and  since  1910  has  been  connected 
with  the  sea  food  commission. 

Four  daughters,  Mrs.  Elizabeth  Knauck,  Mrs.  Walter 
Schneller  and  Mrs.  Francis  Barthes,  Biloxi,  and  Mrs. 
Claude  Simon,  New  Orleans;  three  sons,  Louis  and 
Percy,  New  Orleans,  and  Noel,  Biloxi,  and  a  sister,  Mrs. 
George  Relbeck,  Cincinnati,  Ohio,  survive.  The  funeral 
will  be  Sunday  at  4  P.  M.  under  the  auspices  of  the 
Church  of  the  Nativity.” 

• 

CONVENTION  DATES 

JANUARY  23-28,  1938 — Canning  Machinery  &  Supplies,  Annual 
Meeting,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Canners,  Annual  Meeting, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Food  Brokers,  Annual  Meet¬ 
ing,  Palmer  House,  Chicago,  Ill. 

JANUARY  24-25,  1938 — National  American  Wholesale  Grocers, 
Annual  Meeting,  Congress  Hotel,  Chicago. 

JANUARY  26,  1938 — National  Pickle  Packers,  Annual  Meeting, 
Palmer  House,  Chicago,  Ill. 

FEBRUARY  7-8,  1938 — Tennessee-Kentucky  Canners,  Annual 
Meeting,  Andrew  Johnson  Hotel,  Knoxville,  Tenn. 

FEBRUARY  11-12,  1938 — Canned  Foods  of  British  Columbia, 
Annual  Meeting,  Hotel  Vancouver,  Vancouver,  B.  C.,  Canada. 

FEBRUARY  23-24,  1938 — ^Virginia  Canners,  Annual  Meeting, 
Patrick  Henry  Hotel,  Roanoke,  Va. 

MARCH  3-5,  1938 — American  Camping,  Annual  Meeting,  Hotel 
Pennsylvania,  New  York  City. 

MAY  10-12,  1938 — United  States  Wholesale  Grocers,  Annual, 
Hotel  Adolphus,  Dallas,  Texas. 
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360  Pasest  size  6x9 
Bound  in  Leatherette 
Stamped  in  Gold; 


A 

COMPLETE 
COURSE  in 
CANNING 


1936  edition 


360  pages  of  proven  procedure  and  formulae  for 
everything  ^^Can-able^^ 


All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products  . 

•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 

Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continued 


Canned  Vegetables 


Eastern 
Lovr  High 


ASPARAGUS 

White  Coloeeal.  No.  2% . . 

Large,  No.  2V^......__ . 

Medium,  No.  2^ . — ..  . 

Green  Mam..  No.  2  ro.  cans . 

Medium.  No.  1  tslL . 

Large,  No.  2 . ....... 

Tips,  White,  Mam.  No.  1  sq . 

Small.  Na  1  sq . 

Green  Mam.,  No.  1  sq . .  . 

Small,  No.  1  sq . . . . . 

Green  Tips.  60/80,  2s _ _  2.10 

Green  Tips,  35/60,  2s .  2.60 

Green  Cuts  and  ISps,  2s .  1.80 

Green  Cuts  and  Tips,  10s..........  8.26 

Green  Cuts,  2s . . .  1.16 

BAKED  BEANS 

16  OE . 

No.  2%  _ _ 

No.  10  . . 


2.10 

2.60 

1.80 

8.26 

1.16 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10  . — 

Ex.  Std.  Cut  Green.  No.  2 . 

No.  10  . — 

Std.  Cut  Green,  No.  2 . 

No.  10  . 

Fancy  Whole  Green,  No.  2...... 

No.  10  . . 

Ex.  Std.  Whole  Green.  No.  2.. 

No.  10  . 

Fancy  Cut  Wax,  No.  2.._........ 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . «... 

No.  10  . 

Ex.  Std.  Whole  Wax.  No.  2..,. 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

No.  10  . 


LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  . . 

No.  2  Medium  Green — 

No.  10  . . 

No.  2  Green  &  White.. 

No.  10  . . 

No.  2  Fresh  White . 

No.  10  . . 

No.  2  Soaked . 


.65 

3.35 


1.60 


BEETS 

Whole.  No.  2 . 

No.  2%  _ 

No.  10  . . 

Std.  CuL  No.  2„....... 

No.  21^  _ 

No.  10  . . . 

Elx.  Std.  Cut.  No.  2. 

No.  iVt  _ 

No.  10  _ 

Std.  Sliced.  No.  2.... 

No.  2%  . . . 

No.  10  . . . 

Ex.  Std.  Sliced.  No. 
No.  10  . . 


CARROTS 

Std.  Sliced.  No.  2.. 

No.  10  . . 

Std.  Diced.  No.  2.... 
No.  10  . . 


PEAS  AND  CARROTS 

Std.  No.  2 _ 

Fancy  No. 


Central 
Low  High 


62  .65 

76  3.00 


1.05 

.9214 

1.00 

5.76 

.80 

4.60 

.6714 

.60 

.65 

.76 

.90 

1.20 

1.10 

1.00 

1.60 

3.26 

3.76 

4.60 

.66 

.65 

.70 

.85 

3.00 

2.76 

3.26 

.70 

.76 

.77% 

.80 

3.00 

3.26 

.76 

3.76 

.70 

.76 

3.26 

8.60 

.76 

.72% 

.76 

8.60 

4.26 

_ 

.66 

.76 

.67% 

.70 

8.00 

8.76 

2.76 

8.00 

.70 

.70 

1.10 

.90 

1.10 

1.20 

1.26 

West  Coast 
Low  High 


2.96 

3.06 

2.96 

2.76 

2.'76 

2.86 

2.76 


3.06 

3.16 

3.06 

2.86 

2.96 

2.86 


2.57V2  2.75 
2.60  2.60 


.80 

1.00 

.80 

.045  72 

.85 

3.26 

4.25 

2.76 

3.00 

.80 

1.06 

1.10 

1.16 

1.20 

6.00 

. 

6.00 

.72% 

.90 

.90 

1.06 

.90 

3.60 

4.25 

4.60 

.65 

.76 

.76 

.80 

.80 

3.10 

3.76 

4.00 

4.26 

1.45 

1.50 

1.40 

L20 

1.26 

.90 

1.00 

L06 

1.10 

4.76 

6.00 

.85 

.96 

1.00 

6.60 

4.60 

.95 


.86 

1.10 

3.36 

.96 

3.60 


.90 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . . 

Ehc.  Std.  No.  2 . 

No.  10  _ 

Std.  No.  2 . 

No.  10  . 

White,  Ex.  Std.  No.  2.. 

No.  10  . . 

Std.  No.  2 . 

No.  10  . . 

Shoepeg,  Fancy  No.  2„„.. 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . 


Eastern 
Low 


.96 

5.25 

.85 


Central 


.80 

4.60 

.70 


.80 

6.76 

.72^^ 


.90 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

No.  10  . . 

Ex.  Std.  No.  2— . 80 

No.  10  .  4.60 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . .80 

No.  10  .  4.60 

Ex.  Std.  No.  2 . 70 

No.  10  .  4.25 

Std.  No.  2........ . 65 

No.  10  .  3.75 

HOMINY 

Std.  Split,  No.  1,  TaU..... . 

No.  2%  _ 

No.  10  . . 


.76 


.86 


MIXED  VEGETABLES 

Fey.,  No.  2 . . . 80  .86 

No.  10  . .  4.00  4.60 

Std..  No.  2 . . . 66  . 

No.  10  .  3.00  . 


PEAS 

No.  2  Fancy  Sweets,  2s........». 

No.  2  Fancy  Sweets,  3s........... 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets.  4s . 

No.  2  Ex.  Std.  Sweets,  6s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  2s....—... 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  8s - 

No.  2  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets,  48 — ...... 

No.  2  Std.  Sweets,  6s . — . 

No.  10  Std.  Sweets,  5s....—... 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaskas,  2s _ ......... 

No.  2  Fey,  Alaskas,  8s . . — 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas.  2s . 

No.  2  Ex.  Std.  Alaskas,  8s . 

No.  10  Ex.  Std.  Alaskas,  38... 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  2  Std.  Alaskas,  8s . . 

No.  10  Std.  Alaskas.  8s.... - 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  4s— - 

No.  2  Std.  Alaskas,  68— . . 

No.  10  Std.  Alaskas,  68 — — ... 
No.  2  Ungraded..-..^................ 

Soaked,  2s 

Blackeye,  28,  *So^^............~.. 


PUMPKIN 

Fancy,  No.  2 . 

No.  214 . 

No.  8  _ 

No.  10  — . 

SAUER  KRAUT 

Fancy,  No.  2........ 

No.  2%  _ 

No.  8  . . 

No.  10 . . 


SPINACH 


High 

Low  High 

1.05 

.95 

1.05 

6.00 

5.50 

6.75 

1.00 

.90 

.90 

.90 

"It? 

...... 

1.00 

.87% 

!  .75 

1.10 

.86 

.96 

4.76 

6.00 

.90 

.77% 

.86 

4.60 

4.60 

.70 

Lie 

.80 

.95 

.80 

.67% 

.80 

4.25 

4.25 

4.50 

.72% 

.65 

.70 

3.60 

.6714  .70 

2.00  2.35 


West  Coast 
Low  High 


No.  2  . 

No.  214  - - - 

No.  10  _ 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limaa. 
Triple,  No.  2— 


1.30 

1.60 

1.86 

1.46 

1.16 

1.35 

1.26 

1.40 

1.10 

1.26 

1.16 

1.80 

1.00 

1.16 

1.06 

1.25 

1.10 

1.25 

1.20 

1.30 

1.00 

1.10 

1.10 

1.16 

.96 

1.10 

1.00 

1.06 

.90 

1.00 

1.00 

1.06 

1.15  . 

.90 

1.10 

6.50 

6.76 

rii-T- 

... 

.96  . 

.80 

1.00 

1.10 

1.15 

6.00 

6.26 

6.00 

5.26 

.90  . 

.80 

1.00 

.90 

1.00 

4.26 

4.76 

4.76 

6.00 

.80 

.90 

.90 

.96 

4.26 

4.76 

4.26 

4.60 

1.86 

1.60 

1.40 

1.50 

1.26 

1.60 

LSO 

1.46 

1.16 

1.30 

1.20 

1.30 

1.10 

1.26 

1.26 

1.80 

1.10  1.10 

1.10 

1.30 

1.20 

1.30 

.90  1.05 

.90 

1.05 

1.10 

1.20 

4.75  . 

4.76 

5.60 

.80 

.90 

1.06 

1.10 

.90  . 

1.00 

1.06 

.72%  . 

.76 

.90 

.90 

1.00 

4.00  . 

3.76 

4.50 

4.60 

4.76 

.67%  .76 

.72% 

.80 

.85 

.90 

3.76  4.00 

3.60 

4.00 

4.25 

4.50 

.80 

.90 

4.00 

4.60 

.67%  .70 

.76 

.90 

.96 

.42%  .60 

.66 

.60 

.67% 

.60 

2.16  2.76 

3.60 

.67%  .70 

2.76  3.60 

.60 

.70 

.60 

.70 

.80  1.16 

.70 

.90 

.76 

.86 

2.75  . 

2.50 

3.25 

£25 

£50 

.70  .77% 

.70 

.72% 

.80 

.80  .96 

.86 

.87% 

.96 

2.80  3.10 

2T0 

£86 

.11 

sis 

.72%  .86 

.60 

.70 

.90 

1.121 

1.00  1.00 

.86 

1.00 

1.06 

1.40 

3.26  3.40 

2.75 

3.26 

3.76 

4.36 

.80  . 

1.06  _ _ 
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SWEET  POTATOES 

Std..  No.  2  Dry  P«ck..„ . — 

No.  2%  . - . 

No.  3  . 

No.  10  . 

Std.,  No.  2,  Syrup  Pack. . 

No.  2%  . . . 

No.  3  . 

No.  10  . . 


Eastern  Central 

Low  High  Low  High 

.70  .70  . 

.86  .  87%  . 


2.7B  3.00 

.76  . 

.97%  1.00 

T26  Oo 


West  Coast 
Low  High 


TOMATOES 

Fancy,  No.  2 . - . 

No.  2%  . - . — . 

No.  3  . - . 

No.  10  . . . . 

Ex.  Std.,  No.  1 . — - 

No.  2  . 

No.  2%  . 

No.  3  . — . 

No.  10  . 

Std.,  No.  1 . 

No.  2  . 

No.  2%  . . . 

No.  3  . 

No.  10  . 

TOMATO  PUREE 

Std..  No.  1.  Who.  St.  1.04 . 

No.  10  . 

Std..  No.  1.  Trim  1.036 . 

No.  10  . 

TOMATO  JUICE 

No.  1  . 

No.  2  . . . 

No.  10  . - 


.85 

1.10 

Solid  Pack 

1.00  1.05 

1.15 

1.40 

1.35 

1.37% 

3.75 

4.00 

.60 

.66 

. 

.70  .75 

.70 

.80 

1.05  1.25 

1.00 

1.10 

1.16  1.20 

-ITIIII 

3.10  3.10 

3.25 

3.40 

2.75 

2.85 

.42%  .50 

.45 

.47'/o 

With 

.60 

pnre« 

,65 

.65  .70 

.65 

.70 

.67% 

.75 

.97%  1.00 

.90 

1.00 

.82% 

.87',-'. 

1.10  1.15 

3.10  3.10 

3.00 

3.40 

2.75 

2.85 

.42%  . 

.40 

.50 

3.25  . 

2.75 

3.26 

3.25 

3.60 

.40  . 

3.00  . 

2.85 

3.00 

.40  .45 

.45 

.60 

.50 

.60 

.65  .70 

.70 

.75 

.65 

.76 

2.50  3.00 

3.00 

3.25 

2.70 

3.15 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 


.76 

1.00 

3.75 


1.00 

3.75 


.65  .67% 

.85  .90 

2.90  3.00 


CANNED  FRUITS— Continued 


Eastern 
Low  High 

FRUITS  FOR  SALAD 

Fey..  No.  2% . .  .  . . 

No.  10 . . .  . . 

BLACKBERRIES 

St^.  No.  2 _  _ — 

No.  10.  water......__....„_........„  _..._  ....... 

No.  2,  Preserved...^...................  ...... 

No.  2,  Syrup . . . ......  ...... 


Central 
IjOW  High 


Weet  Coaat 
Low  High 


2.60  2.66 
8.76  9.00 


1.60 

il76 


BLUEBERRIES 

No.  2  .  1.66  1.86 

No.  10  . .  6.7B  7.00 


CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No.  2 . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . . . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 

RASPBERRIES 

Black,  Water,  No.  2 . . 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  . . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 


L36  L35  liso 
6.76  6.60 


1.46 

7.26 

7.60 

7.00 

7.25 

7.60 

1.76 

1.60 

L3B 

6.60 


_ 

8.16 

8.26 

2.90 

8.10 

2.70 

.  1.70 

1.60 

.  2.16 

7.60 

.  9.00 

.  2.16 

_ _  9.00 

1.60 

_ _  2.66 

Canned  Fruits 


apples 

No.  10.  water . 

No.  10,  standard  heavy  pack....  2.90 
No.  10,  fancy  heavy  pack -  3.20 

APPLE  SAUCE 

No.  2  Fancy — . 

No.  10  . 

No.  2  Std . 

No.  10  . 

apricots 

No.  2%,  Fancy... 

No.  2%,  Choice. 

No.  2%.  Std . 


.65 

3.00 

.66 

2.76 


3.25  3.60 


.67%  .  .80  .85 

.  4.50  4.80 


1.90  2.00 

1.65  1.85 

1.45  1.55 


GRAPEFRUIT 


Florida  Texas 


California 


8  ox.  . — . 

No.  2  . 

No.  6  . 

GRAPEFRUIT  JUICE 

8  . . 

No.  1  . . 

No.  300  . 

No.  2  . 

No.  5  . . 

PEARS 

Keifer,  Std.,  No.  2%... 

No.  10  . 

Choice,  No.  2% . 


.50 

.97% 

1.05 

.97% 

1.05 

1.25 

2.75 

2.90 

3.10 

3.60 

.44 

.45 

.37 

.38% 

.54 

.56 

.45 

.46% 

.63 

.65 

.57% 

.59% 

.62% 

.65 

.70 

.75 

.65 

.67% 

.75 

.85 

2.00 

2.05 

2.12% 

2.32% 

2.40 

1.35 

1.36 

Mo.  10  . . . 

Bartlett,  Fancy,  No.  2% .  1-85  1.90 

Choice,  No.  2% .  1.70  . 


tU.,  X'lU.  . . 

No.  10,  Water . 

No.  10,  Syrup . . .  6.25 

No.  10  Pie,  S.  P . 


PEACHES 

Fey.,  Y.  C.,  No.  2% . . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  2%  . 

No.  10,  Fancy . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . 

No.  2%  . 

Sliced.  Standard,  No.  10 . . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 


1.85 

1.90 

1.65 

1.75 

1.50 

1.55 

4.00 

5.75 

6.00 

3.16 

3.50 

1.70 

1.80 

1.55 

1.66 

1.45 

1.60 

1.02% 

1.20 

1.35 

5.80 

5.26 

1.70 

. 

2.00 

1.45 

1.60 

1.85 

6.85 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2 . . . 

No.  2%  . 

46  oz . 

No.  10  . . . 


.60  . 

.82%  . 

1.20  . 

1.65  _ 

2.75  _ 

5.60  _ 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . «... 

No.  2  . . . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10 . 


Canned  Fish 


HERRING  ROE 

10  oz .  1.60  1.60 

No.  2.  17  oz. . .  1.66  1.76 

No.  2,  19  oz .  2.00  2.00 


LOBSTER 

Flats,  1  lb .  6.60 

%  lb . 3.25 

%  lb .  1.96 


6.60 

3.26 

1.96 


OYSTERS 


Std.,  4  oz. . 

5  oz . 

8  oz . 

10  oz . 

Selects,  6  oz. 


1.05  1.06 

1.05  1.10 

2.10  2.10 
2.20  2.20 


SALMON 


Red  Alaskas,  Tall,  No.  1............ 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . . . 

No.  %  . . . 

Pink.  Tall,  No.  1 . 

Flat,  No.  % . . . . 

Sockeye  Flat,  No.  1 . 

No.  %  . . 

Chums,  Tall,  No.  1 . 

Medium,  Red.  Tall . 


SHRIMP 

No.  1,  Small .  1.45  . 

No.  1.  Medium . .  1.50  . 

No.  1,  Large .  1.60  . 

SARDINES  (Domestic),  Per  Case 

>4  Oil,  Key .  3.60  . 

%  Oil.  Keyless . .  3.00  3.10 

%  Oil,  Tomato,  Carton . 

%  Oil.  Carton .  3.80  3.90 

^1  Mustard,  Keyless .  2.70  2.80 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH.  Per  Case 


Fey.,  Yel.,  Is,  24’s 
Fey.,  Yel.,  Is.  48’s 

%s  ...._ . 

%s  . 

Light  Meat,  Is . 

%s  . 

%8  . 


tlioo 


2.36  2.60 

1.70  1.75 

2.00  . 


1.20  1.30 


2.66  2.75 

1.70  1.70 

1.15  1.20 

1.90  2.00 


1.60  1.70 

3.26  3.30 


.  6.70 

11.00  11.46 

6.00  6.30 

4.00  4.15 

10.00  10.66 
6.60  6.86 
3.76  3.96 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  ioT  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Planters  Mig.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber.  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  111. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

California  Packing  Corp.,  San  Francisco,  Calif. 
Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Rcbins  &  Co.,  Inc.,  Baltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 
CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS.  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag^ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
FERTILIZER. 

American  Cyanamid  Co.,  New  York  City. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

.  A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
FINISHING  MACHINES,  Cateup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Coloration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  ID. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  W;s. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

H.  C.  Chapman,  Detroit,  Mich. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis.  • 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Cop^r  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  W'is 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  S  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  (io.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
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PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  TOR  YgAR 

OFFICE 

MORE  MD. 


AYARS  Standard 

PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


hevolv/nc  hopper- 


pea  ADJUSTMENT 


W  L/QU/O 
^  ADJUSTMEfi/T 


STEAM 

COIL 


CLUTCH  LEVER 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


f 


Important  new  canning  peas 

OuaUji^  ^eAiilant  to  uM 

Originated  on  the  Asgrow  western  breeding  grounds 
especially  to  meet  the  latest  needs  of  pea  canners 


ASGROW  EARLY  HARVEST 

For  the  first  Fancy  Sweet  pack  of 
the  season 

An  early  wrinkled  variety,  reaching  the 
canning  stage  in  about  61  days.  Has 
more  vigor  and  hardiness  than  Surprise  or 
Wisconsin  Early  Sweet,  and  is  very  uni¬ 
form.  The  peas  are  tender  and  of  fine 
canning  quality. 


ASGROW  EARLY  HARVEST 


ASGROW  PRIDE 

Widely  adaptable  and  of  first  quality 
A  cross  between  our  Resistant  Perfection 
and  one  of  the  new  English  varieties. 
About  5  days  earlier  than  Perfection  and 
a  heavier  cropper,  with  vines  somewhat 
more  open,  decreasing  aphid  damage, 
and  straighter,  darker  pods.  Very  prolific, 
mostly  double -podded  and  affording  an  at* 
tractive  pack  in  color  and  quality,  running 
mainly  to  larger  sieve  sizes. 


4  ASGROW  PRIDE 


ASGROW  CANNER  KING 

To  follow  Asgrow  Pride  in  the  main 
crop  series. 

Reaches  the  picking  stage  midway  between 
Pride  and  Perfection.  Resembles  Asgrow 
Pride,  having  the  same  open  growth  of 
vine  though  lighter  in  color.  Exceptional 
canning  quality  in  flavor  and  texture. 
Sieve  sizes  mainly  3's  and  larger. 


ASGROW  CANNER  KING 


Out  a  can  wAih  u6  at  tUc  Ylaiwnat  QannejnJtian 

Associated  Seed  Groupers,  Inc. 


Breeders  and  Growers  of  Vegetable  Seeds  since  1856 


Neu)  Ilaven,  Connecticut 


Sales  Branches: 

Atlanta  Indianapolis  losAngcWs  Memphis  Salinas 


